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Roosevelt Questions Small Down Payments 


MOTOR PLANTS RE-HIRE 79.000 


Annual Convention of SAE Draws 1,200 


Sparks 


Conditioned Air 
No Teacups 
Pontiac Uplift 
Bravo, Columbus 
Hudson Plan 


see 


By 
Chris Sinsabaugh 


F ALL the learned papers 

that were presented and 
read at the annual meeting of 
the Society of Automotive Engi- 
neers in Detroit this week the 
one holding the most interest for 
me was “Air Conditioning of 
Automobiles and Buses,” pre- 
pared and delivered by L. W. 
Child, of Evans Products. 
Because I feel that next in order 
so far as the automobile industry 
is concerned is the air-condition- 
ing of cars. 

We have started this movement 
with Nash’s “Conditioned Air” 
and Evans Products’ 
Conditioning,” but as yet we have 
only scratched the surface. Both 
these are steps in the right direc- 
tion, but only steps so far, inas- 
much as with both of them they 
are not as yet an all-year-around 
operation. Both make for com- 
fort in winter time, 
the air in summer, 


but that, 


after all, is not air-conditioning | 


as it will become eventually. 
* * * 

NASH HAS BEEN the pioneer 
in this direction, but you will 
notice that Nash does not call it 
air-conditioning, but conditioned 
air. Evans is working along the 
same lines, but as I listened to 
E. uns’ Child deliver his paper, I 
lerrned it will be another two 
years at least before air con- 
ditioning proper comes into the 
automobile picture. 

Unquestionably, Nash has made 
many sales of its 1938 product 
because of conditioned air, par- 


ticularly at this season of the} 


year. The public is air-conditioned 
minded and Nash drives its story 
home right now through demon- 
strations. Dealers are 
the occupants 


this winter, 


the cars. 
vertising manager, drove from 
Kenosha to Detroit this week in 
a conditioned air car, bareheaded 
and in his shirt sleeves, to the 
astonishment and wonder of the 


(Continued on Page 15, Col, 1) 


Why? | 


“Evanair- | 


they filter | 
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Chrysler Units 
Add 40,000 Men; 
Ford Calls 12,000 


Hudson Orders for New 
Model Up Payrolls 
of Suppliers 


News Editor, ADN 
DETROIT.—With the 
automotive and allied indus- 
tries rapidly accelerating 
activities after moving along 
for the past several weeks 


By Howard E. Hallas i, 





at depressed rate, more than 
| 75,000 men have been called back 
|to work since the first of the 
| year, figures reported here indi- 
| cate. 
Three major companies alone | 
| account for nearly 60 per cent of | 
this total. Chrysler has added 
| 40,000 workers to the 15,000-man | 
payroll on the job during the| 
| corporation’s lull in production | 
| through the holiday period. Hud- 
|}son, pressing fabrication of its 
|new low-priced 112, has added | 
| 6,000. Ford will return about | 


(Continued on Page 2, Col. 3) | 





Hearing Begun 
by FTC on Ford | 
6%’ Advertising 


DETROIT. — Taking of testi- 
mony in a federal trade commis- 
sion case charging the Ford 
Motor Co. with misleading adver- 
tising in the “six per cent plan” 
used by Ford and other car manu- 
facturers, began here this week. 

John R. Davis, Ford general 
sales manager, testified that the 
plan was adopted to meet compe- 
tition of other makers who had 
already adopted the plan. Davis 
also pointed out that the com- 
pany does not sell cars directly to 
the public. 

He contended that the plan was 
of benefit to the car buyer in 
that it cut interest rates and that 
it prevented “packing” or price 
raising. 

Other leading figures in the in- 
dustry who testified before the 








sending | 
Nash cars through the streets | 
of | 
which are bathing beauties, who 
sneer at thermometers and al-| 
most sweat as they loll back in| 
Roy Boscow, Nash ad- | 


commission’s examiner were M. 
M. Gilman, vice-president of 
Packard, who also declared that 
the plan simplified interest 
charges; B. J. Craig, secretary 
and assistant treasurer of Ford; 
Clarence A. Triphagen, former 
sales manager for Reo, and C. E. 
Briggs, Graham-Paige director of 
operations. 

A similar hearing against Gen- 
eral Motors will be held here 
Jan. 22. 








RETIRING PRESIDENT of SAE, H. T. Woolson, executive en- 


| gineer of Chrysler Corp., center, congratulates C. W. Spicer, right, 


president Spicer Mfg. Co., who was inducted as the new SAE head 


Thursday night. 


Left, C. F. Kettering, vice-president of General 
Motors research, who delivered the principal address at the closing 


banquet in Book-Cadillac Hotel, Detroit. 
S plcer Assumes Presidency 


As SAE Convention Ends 


DETROIT.—Politicians who at- 
tempt to achieve “economic per- 
petual motion” were hit Thursday 
night by Charles F. Kettering, 
GM research director, in an ad- 
dress before 1,200 members of the 


- 
Bulletin 

WASHINGTON.—House com- 
mittee on interstate commerce 
late Friday reported favorably 
the resolution of Congressman 
Withrow of Wisconsin, author- 
izing the federal trade commis- 
sion to conduct an investigation 
into automobile factory-dealer 
relations. A similar resolution 
offered by Senator Minton was 
reported favorably last week in 
the senate. 


ceneceseernreeietee anne 
Society of Automotive Engineers, 
gathered here this week for the 
annual convention of the society. 
Kettering’s speech climaxed a 
week during which more than 40 
authorities in automotive and al- 
lied fields presented papers. 
Much comment was evoked by 
the suggestion of Charles E. Har- 
nett, New York state’s commis- 


The Top Ten 


PASSENGER CARS 
First Ten in Registration 
as Reported in ADN Today. 
1937 1936 
Pos. Make Pos. 
1—741,537 Ford 697,616— 2 
2—730,367 Chev. 865,977— 1 
3—443,467 Plym. 463,117— 3 
4—246,215 Ddge. 229,492— 4 
5—204,178 Pont. 155,911— 6 
6—192,556 Buick 143,136— 

7—180,172 Olds. 162,293— 
8— 91,322 Pack. 62,814— 
9— 87,129 Chrys. 52,686— 
10— 86,529 Huds. 91,172—10 

Total All Makes 
3,337,525 3,142,268 

For complete standings of all makes, 
see Page 13, this issue. 








sioner of motor vehicles, in a 
paper presented before the con- 
vention Tuesday night, that while 
the modern motor car has been 
an object of rapid improvement, 
it is too speedy, and manufactur- 
ers might do well to build no cars 
capable of traveling more than 70 
miles per hour. 

The speed of the modern ve- 
hicle, Harnett said, was responsi- 
ble for the major proportion of 
all highway accidents. 

His suggestion, however, was 
hit by Norman Damon, manager 
of the safety department of the 
Automobile Manufacturers’ Assn., 
who contended that more data on 
the problem of speed as it re- 
lates to accidents is necessary be- 
fore manufacturers should take 
any such step as reducing the 
speed of cars. 

C. W. Spicer, vice-president of 
the Spicer Mfg. Co., newly elected 
president of the society, urged in 
his inaugural address that auto- 
motive and railroad fields in- 
crease their co-operation. He 
cited many instances in which 
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President Offers 
Plan Calling for 
75% Downon(Cars 


Optimism Follows Week’s 
Parleys of Industry 
With Government 


Bulletin 


WASHINGTON.—Long after 
Alfred P. Sloan and the four 
other super-industrialists par- 
ticipating in -the conference 
with President Roosevelt. thie 
week had departed from Wash- 
ington it became known that 
the President offered a revolu- 
tionary suggestion concerning 
automobile financing. Deplor- 
ing what he termed high pres- 
sure salesmanship as one of 
the causes of the economic re- 
cession, he wanted to know 
whether it would not be better 
for the automobile industry to 
require a 75 per cent down pay- 
ment on cars, instead of the 
present small amounts. Sloan 
promptly told him it would not. 


By William Ullman 
Staff Correspondent, ADN 

WASHINGTON. — This is the 
week which will go down in the 
history of the times as witnessing 
the beginning of a real rap- 
prochment between the federal 
government, industry and busi- 
ness to overcome the recession 
which for weeks has been giving 
all hands the jitters. And in the 
definite strides which have been 
taken toward restoration of har- 
mony and co-operation the auto- 
motive industry is playing an 
outstanding part. 

The net result is that at this 
writing there seems ample justi- 
fication for the genuine feeling of 
optimism that today pervades not 
only official circles but also is ex- 


(Continued on Page 9, Col. 1) 





Cadillac Introduces ‘Sixty,’ 
New Low-Priced Series 


DETROIT.—A new lower- 
priced series of cars, known as 


| the Cadillac Sixty, on which the 
| Cadillac Motor Car Co. will ‘con- 


centrate its drive for business in 
the early 1938 market, was intro- 
duced nationally this week. The 
new series is priced $400 below 
the previous base quotation on 
Cadillacs. 

Now in full production, the 
Sixty has only 11.6 pounds per 
cubic inch of motor, a proportion 
said to result in vastly improved 
performance. 





The low ratio of pounds to mo- 
tor displacement is brought about 
both by reduced body and chassis 
weight and exceptional power. 
The four-door sedan weighs about 
4,000 pounds. Its V-8 motor has a 
displacement of 346 cubic inches 
and develops 135 horsepower. 

In exterior appearance, the 
Cadillac Sixty bears a streamline 
flair as well as an appearance of 
ruggedness. The lines of the 
stainless steel grille extend hori- 


(Continued on Page 8, Col. 4) 
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Annual SAE Convention Draws 1,200 Engineers 


TOUGHNESS 


i STANCE 


“ 


HIGHLIGHTED DISPLAYS at the annual conclave of Society of 
Automotive Engineers in Detroit this week included, top photo, the 
GMC display of the Hercules-diesel engine, being inspected, left to 
right, by A. W. Herrington, of Marmon-Herrington Co., Indianapolis; 


Samuel H. Woods, and Maj. W. W. Warner, both of the Aberdeen | 


Proving Grounds. Second photo shows the representative display of 
the Monroe Auto Equipment Co., Monroe, Mich. Third from top, the 
display of International Nickel Co., Inc., which depicts the various 
uses of the company’s product. Bottom photo, a view of Rohm & 
Haas, Inc.’s display of Plexiglas and Crystalite. The company has 
just opened an office in Detroit, W. E. Biggers, Fisher building. 


| 
|in a concerted advertising and 
publicity campaign to stimulate 
| the movement of used cars. 
Barit stressed the opportunity 
for expansion in used car sales 


manufacturers, dealers and news- | Tesulting from the unusually low 
papers were urged this week by | Prices existing because of the 
A. E. Barit, president of the Hud- overstocked condition of the 
son Motor Car Co., to co-operate | market. 


Barit Proposes 


Used Car Drive 


NEW YORK.— All automobile 


Spicer Assumes 
Presidency as 
Session Ends 


Page 1 
automotive experience has been 
helpful to the railroad industry. 

Spicer succeeds H. T. Woolson, 
executive engineer of the Chrys- 
ler Corp . 

Vice-presidents of the society 
| for 1938 include C. R. Paton, chief 
engineer, Packard Motor Car Co.: 
F’. S. Spring, chief body engineer, 
Hudson Motor Co.; F. W. Cald- 
well, engineering manager, Ham- 
ilton Standard Propellor Co., East 
Hartford, Conn.; R. N. Dubois, 
experimental engineer, Aviation 
Manufacturing Corp., Lycoming 
division, Williamsport, Pa. 

B. E. Sibley, chief technician, | 
Continental Oil Co., Ponca City, 
Okla.; E. N. Sawyer, production 
engineer, Cleveland Tractor Co.; 
|C. E. Frudden, chief engineer, 
| Allis - Chalmers Manufacturing 
Co., Milwaukee; F. L. Faulkner, 
manager of automotive depart- 
ment, Armour & Co., Chicago, 
and H. E. Simi, chief engineer, 
| Twin Coach Co., Kent, O. 

Councilors chosen for 1938 were 
| A. T. Colwell, of Cleveland; W. C. | 
Keys, Detroit, and J. L. Stewart, 
| Toronto. W. J. Davidson, De- 
troit; L. J. Grunder, Los Angeles, 
and B. J. Lemon, Washington, 
D. C., were named councilors for 
1938-39. 

David Beecroft, New York 
City, was elected treasurer. Wool- 
son and R. R. Teetor, Hagers- 
town, Ind., were named past 
presidents. 

Election of officers was fol- 
lowed by the presentation of life 
membership to William B. Stout, 
Detroit, a past president of the 
society. 


75.000 Return 
to Work in 
Motor Plants 


(Continued from Page 1) 
12,000 men to work Monday and 
add more thousands as rapidly 
as conditions warrant. 

Hudson orders for steel placed 
with the Consumers Steel Prod- 
ucts Corp., Detroit, have boosted 
employment at Consumers more 
than 25 per cent, it is reported 
by Louis J. Epps, president. In 
Toledo, Electric Auto-Lite has 
lifted its employment to two- 
thirds of its average of 3,475 
workers; City Auto Stamping Co. 
has returned 500 of its 700 men 
to their jobs, and the Dura divis- 
ion of Detroit Harvester Co. re- 
called 100, after receiving order: 
for Hudson hardware. In Wau- 
|kesha, Wis., the 
| Motor Parts Corp. is recalling 
}employes at a sufficient pace to 


(Continued fron 


| have its full payroll restored be- | 


fore Feb. 1. 

Employment in general in the 
| Detroit area is reflecting the in- 
|creased pace of the motor indus- 
| try, with the total number of em- 
| ployed lifted more than 25 per 
cent since the first of the year 


Wacker is Named 
MEMA President | 


NEW YORK.—A,. H. Ejichholz, | 
general manager of the Motor &| 
Equipment Manufacturers Assn., 
announces the election by the 
association board of directors of | 
the following officers for the cur- 
rent year: | 

President, Fred G. Wacker, 
| Automotive Maintenance Machin- 
ery Co., North Chicago; vice- 
| president, Herbert L. Sharlock, 
|Bendix Aviation Corp., South 
Bend; secretary, W. P. Ferris, 
Blackhawk Manufacturing Co., 
Milwaukee; treasurer (re-elected), 
Clyde Park Brewster, K-D Manu- 
facturing Co., Lancaster, Pa. 


Hein-Werner | 





ATTENDING CADILLAC’S district managers meeting this week, 
at which the new Cadillac Sixty was discussed, were, top photo, left 
to right, Nicholas Dreystadt, Cadillac general manager; W. A. Sulli- 
van, of Pittsburgh, and D. E. Ah ens, general sales manager. Second 
from top, left to right, C. C. Clark, Buffalo; L. M. Wood, New York; 
W. J. Gallagher, Philadelphia, and Glen MacCaddam, Chicago. Third 
from top, left to right, R. L. Newton, assistant general sales manager, 
and R. R. Schrenkeiser, of Cincinnati. Fourth from top, left to right, 
A. R. Dawson, Los Angeles, and R. M. Brown, Boston. Fifth from 
top, left to right, A. A. Eiter, St. Louis, and E. F. Upson, assistant 
general sales manager. At the conference, General Sales Manager 


D. E. Ahrens said he expected Cadillac’s 1938 business to equal 1936. 
|}in the year 1937 compared with 


Studebaker Sales | 91,968 in 1936, a decrease of 459 


in 297 Top 91,000 | cars or one-half of one per cent. 


For December the figures were 
4,757 compared with 7,577. 
SOUTH BEND, Ind.—Paul G. 
Hoffman, president of the Stude- 
baker Corp. reports the sale of 
91,509 passenger cars and trucks 


“Fourth Dimension,” a regular 
feature of ADN, presents a digest of 
automotive advertising news. 
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Dealer Associations Add Votes for Jan. Shows 


AMA Managers 
Hold Meeting to 


Discuss Question | 


3 


DETROIT.—Dealer associations, 
polling their members in ADN’s| 
ballot on new model introductions | 
and national show dates, have| 
added 147 votes to the total dur- | 
ing the past week which in addi- 
tion to individual votes brings the 
total to date to 315. 


Of this total an overwhe'riing | 
vote of 262 is in favor of return| 
to January announcements, | 
against a combined total of 53 for | 
all other months of the year. The| 
vote on show dates is 260 for Jan- | 
uary against 55 for any other 
month in the year. 

Meanwhile, an important meet- 
ing of show managers was called 
at the office of the Automobile 
Manufacturers’ Assn. Friday to 
discuss the show date question at 
length. No definite decision was 
reached, since the meeting was 
mcre or less of a preliminary na- 
ture to determine what effect any 
change in the present set-up 
would have on local groups in ob- 
taining show facilities and exhi- | 
bition halls. 

Comment of dealers and dealer | 
association voting this week is in 
line with comment in the past few 
weeks. One dealer, however, points 
| out that while the fall shows have 
| Stimulated fall business, the bulk 
of automobile buyers still prefer 
to make their purchases in the 
spring. Under the fall new model 
plan, he says, the spring buyers 
are hesitant because the yearly 
models are then a half year old 
and many are inclined to wait for 
fall clean-up or for the following 
year’s offerings rather than to 
buy cars announced the previous 
fall. 
| Comments by association lead- 
|ers and dealers are as follows: 


| Madison, Wis., Automobile 
| Dealers Assn. of Dane County, 
| Archie L. Hirst: “Last evening, 
at a meeting of ADA of Dane 





ENGINEERING MOGULS of the industry gathered Thursday 
night at the Book-Cadillac, Detroit, for the 33rd annual dinner of the 
Society of Automotive Engineers. At the reception before the ban- 
quet are: Top picture, left, Major General Oscar Westover, chief of | 
army aviation; Fred M. Zeder, vice-president in charge of Chrysler 
engineering; H. T. Woolson, executive engineer, retiring SAE presi- 
dent, Chrysler; Chris Sinsabaugh, editor ADN, and Tore Franzen, 
Chrysler. Second group, left to right, Sydney G. McAllister, Inter- 
national Harvester; George W. Mason, Nash-Kelvinator, and Col. 
H. H. Alden, Timken Axle. Bottom group, left to right, F. F. Kish- | 
line, Graham chief engineer and toastmaster at the banquet; Roland | 
Campbell, chairman of Reo, and John A. C. Warner, general 
manager SAE. 


Sales Outlook Brightens 


MORE VETERAN CHEVROLET dealers, who have been with the 
company for 15 years or more, were honored at banquets during the 
past week. Top photo, are the old-timers who turned out for the fete 
in Providence; left to right, T. S. Messinger, of East Providence, R.L; 
H. H. Sanders, Whitinsville, Mass., and George O. Murphey, of 
Westerley, R. I. Middle photo, at the Philadelphia banquet were, 
left to right, H. L. Horton, Atlantic coast regional manager; M. L. 
Cranmer, Mayetta, N. J., now in 24th year as Chevrolet dealer; and 
D. C. Corbin, Philadelphia zone manager. Bottom, at the St. Paul, 
Minn., fete were, left to right, Albert Lamac, of Lonsdale, Minn.; D. 
H. Smith, Minneapolis zone manager, and F, G. Held, of Kenyon, 
Minn. Both Lamac and Held have been Chevrolet dealers since 1914. 





In Northern California 


Special to Automotive Daily News 

SAN FRANCISCO.—The horizon 
has brightened perceptibly for the 
automotive industry in northern 
California since the first of the 
year. In many populous centers 
throughout the 47 counties north 
of the Tehachapi, including San 
Francisco, Oakland and other bay 
region cities, confidence has re- 
turned. 

Whether conditions will con- 
tinue to improve, or whether there 
will be a recurrent period of 
gloom, is still a moot question. 
However, on one thing the jury is 
agreed, and the verdict is unani- 
mous—business is better. 

Qualified observers and large 
dealerships are greatly encour- 
aged by the fact that the im- 
provement is widespread. The 





spirit of optimism is evident in| 
the agricultural areas of the Sac-| 
ramento and San Joaquin valleys; | 


in the mining regions; up the 
coast through the dairy country 


and into the lumber lands; down | 4 utomotive Senden Ace. W. 1| 


the coast through the orchards, 


lettuce lands, grazing areas and/| 


across the coast range to the oil 
fields. 

A survey of the northern Cali- 
fornia counties: reveals that sales, 
both new and used cars and 
trucks, are off from 25 to 30 per 
cent on the average when com- 
pared with the same period of 
last year. However, this should be 
no cause for alarm, prominent 
dealers point out, for last year 
was not a normal year and by the 
same token last January was not 
a normal January. 


How They’re Voting 


NATIONAL 
SHOW DATE 


NEW CAR 
INTRODUCTION 


September 
October 
- November 


December 


January 
February 


March 


|models should be 


|all arguments considered for and| 


| dealers who are members of this| 


county, our forty members voted 
| unanimously in favor of holding 
automobile shows and having 
new model announcements in the 
month of January. If you put 
this over you will be a friend of 
the dealers for life.” 


Racine, Wis., Racine County 
Baer: “At our monthly meeting, | 
held last evening, the matter of 
opinions on whether or not new 
introduced in 
January rather than in the fall 
was discussed pro and con at 
length. After about 45 minutes 
of discussion on the matter, with 


against, I then took a ballot of | 
our membership, and of the 17 


association, 16 voted in favor of a 
January show and one in favor 
of fall introductions. You may 
easily gather from this how the 
dealer members of this associa- 
tion look upon the introduction 
of new models in January.” 


Sheboygan, Wis., Sheboygan | 
County Automobile Dealers Assn., | 
Cc. W. Bell: “In regard to your 
poll being held at the present 
time, concerning show dates and} 
introduction of new models, you 
may put the Sheboygan County 
Automobile Dealers’ Assn. on 
record as being in favor of Janu-| 
ary shows and also January in- 
troduction of new models. We 
have 53 members who voted 
unanimously for this plan and 
some discussion was given to 
this move. 

“We feel that it was a move on 
President Roosevelt’s part to help 
labor and _ spread _ production 
throughout the year, but labor 
retaliated by showing us that 


all 
money. 


dealers 
are not affected materially and 
there is a decided hardship upon | 
the dealer, we feel that we are} 
taking the right attitude in vot-| 
ing for a January 
of new models and also January 
shows.” 


cester 
Assn., L. K. Johnson: “We favor 
introduction of new models and 
also shows 
this matter up at our local deal- 
ers 





they did not appreciate it by 
going on strike the following 
spring, which caused the dealers 





cester County Auto Dealers’ 
| Assn.), and the ten dealers pres- 
ent unanimously favored Janu- 
ary shows and introductions.” 

Des Moines, Ia., Des Moines 
Automobile Dealers’ Assn., Inc., 
Cc. G. Van Vliet: “In your De- 
cember 25th edition, the article 
relative to the show poll read 
“Fall Shows Seen Adding to Used 
Car Problems.” This now appears 
to be very definite and the Des 
Moines automobile distributors 
and dealers, in meeting assem- 
bled, yesterday, were glad to add 
their vote as indicated by the en- 
| closed ballot. (Just prior to New 
York show—after Jan. 1.) 


over the country to _ lose 


is the opinion of our} 
that the manufacturers 


“As it 


introduction 


Gardner, Mass., Northern Wor- 
County Auto Dealers’ 


in January. I took 


, 


(Northern Wor- 





association 


Show Ballot 


Automotive Daily News, 
527 New Center Bldg., Detroit, Mich. 


This ballot is provided to give dealers and other readers of 
Automotive Daily News an opportunity to express their 
views on the question of new model introductions and auto- 
mobile shows. If the questions asked do not afford sufficient 
latitude for an expression of your opinions, you are invited 
to enlarge upon them in the space provided for remarks, or 
in a separate letter attached to your ballot. 


I favor (do not favor) fall introduction of new models. 


I favor (do not favor) fall shows. 
New models should be introduced (fill in date) 
Shows should be held (fill in date) 


Remarks: 
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By GEORGE M. SLOCUM 


New York (Hotel 
3arclay). There 
is without any 
question of doubt 
an improvement in the general 
feeling regarding the outleo’ for 
business during the last half of 
January. Everyone I have talked 
with this week here in New York 
is of the cpinion that the turn has 
already come. The business cycle 


BOAT 
BUS'NESS 
BOOMING 


|is definitely on the upgrade and 


there are even those who are pre- 
dicting a recovery which will sur- | 


| prise most folks by its rapidity. 


k + * 


IT SEFMED LIKE old times | 
heading for the show row under 


| way at Grand Central. FEverythin¢ | 
|} on 
| familiar, but once past the turn-| 
| stiles the shock of seeing huge 


the outside looked strangely | 


white hulks looming upwards fto-| 


|wards the high ceiling brought | 


One sacred pledge we make our friends here | 
and now. This publication, God willing and so| 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- | 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value-——(ADN 6-10-1933) 





SATURDA 


Used Car Reconditioning 


.)* TO the present time the manufacturing end of our | 
industry has given comparatively little serious | 
thought to the growing problem of moving used cars. | 
This end of the business was rightly considered a dealer | 
problem and, so long as it did not reach proportions that 
interfered with movement of new cars, manufacturers had 
no direct place in the picture, other than the correction 
of alleged policies on their part, which dealers claim have 
aggravated the situation in the past. 


Now that heavy stocks of used cars and current sales 
sluggishness are directly affecting new car sales, the pic- 
ture takes on a different hue and the used car has defi- 
nitely become a manufacturers’ problem. Endless sug- 
gestions are being offered as to how the manufacturers 
can aid dealers and themselves in stimulating used car 
movement. Some suggest subsidizing the market through 
junking plans and other methods of direct payment of 
funds to dealers. Too often in the past it has been found 
that dealers were prone to use such funds to give larger 
allowances for other used cars and as a result, while tem- | 








porary relief was enjoyed, the dealers later found that) 
they were stocked with another batch of used cars taken | 
in at inflated prices which could not be realized in the 
resale market. 


Being joiners by nature, we would now like to sign up 
with the present army of suggesters. It is our opinion 
that if we want the public to buy our used cars at reason- 
ably high prices we must indicate to the public that we, 
ourselves, look upon the used car as a worthwhile piece 
of merchandise. We must create a feeling of confidence 
among buyers that the cars they purchase are worth the 
money we expect them to pay. In other words, we must 
take the used car out of the “pig in poke” class and 
establish it as a product of determinable value. 


To do this we suggest a co-operative movement on the | 
part of manufacturers, possibly through the creation of a | 
co-operatively-financed corporation, which would estab- | 


the quick realization that it was| 
not another automobile show. but | 
the 33rd Annual National Motor | 


| Boat show, which opened on Jan. | 


7, and will continue until this Sat- | 


| urday evening. The crowds at the | 


show are not, perhaps, as large| 
as we are accustomed to seeing 
during Al Reeves’ annual shindig. 
but they were certainly the kind 
of folks who know what thev are 
there to see and who do not hesi- 
tate to expend the necessary ef- 
fort to make a thorovgh iob of 
their shopping expedition If the 
carpets are not worn out by Sat- 
urday night in most of the cruis- 


| ers, I will be surprised. There is 
| a constant procession of folks up 


the ladders that have to be built 
to permit inspection and there is 
a jam in the narrow quarters of 
the cabins which brings out a lot 
of Alphonsing and Gastoning. 


* * * 


BUT THE REAL point in my 
mentioning the show is that they 
are selling more boats this year 
than last and I had this fact con- 
firmed by more than one manu- 
facturer. This applies not only to 
small boats, but is particularly 
true of the boats selling from 
$2,500 to $15,000—believe that or 
not! Evidently these folks who 
have a little “salt” in their veins 
are not easily scared by a slight 
squall or the signs of threatening | 
clouds which they know will soon 
pass over. I know of several au- 
tomobile dealers along the coast 
and the Great Lakes who have 
made motor boats a profitable 
side line and there are some fea- 


| tures of the business which make 


it attractive to the average deal- 
er who is accustomed to the grief 
which seems peculiar to selling 
passenger cars. The two lines are 
near enough alike in mechanical 
service, etc. so that selling and 
servicing motor boats is not such 
a bad idea if you are near the 
water—at least it is worth look- 
ing into. The boat business has 
come through the depression pe- 
riod with colors flying and that 
there is a real market here, which 
has developed rapidly due to per- 


fecting and simplification of mo-| 


tive power, no one can deny. 


* * * 


THERE IS A LOT of interest 
down here in the poll we are now 
conducting as to the dealer-pre- 
ferred dates for car announce- 





lish centralized reconditioning plants at conveniently lo- 
cated points, to which dealers in that vicinity could send | 
cars for reconditioning. Work would be charged to deal-| 
ers on a basis that would permit the corporation to break | 
even or operate at a small profit. Cars having been| 
passed through this plant would carry the approved stamp | 
and reasonable guarantee. Any profits accruing from the | 
operation could be used to purchase, and knock in the | 
head, cars too old to be reconditioned or for advertising | 
aimed to create new confidence in the public mind. 


It is our belief that an operation of this sort could be 
conducted with saving to the dealer, assurance to buyer 
and a general lifting of the status of the used car. We do| 
not feel that used car sales can be soundly stimulated | 
until some of the smiles and advantages now bestowed 
upon the new car are divided with the step-child used car. | 


| after all 


ments and national showing. Our | 
New York office has been be-| 
seiged for extra copies of ADN 
ever since the Wall Street Journal 
on Monday of this week devoted | 
the best part of the first column 
of the front page to an analysis 
of our survey. It would be inter- 
esting to see how a poll among 
the manufacturers and others in- 
terested would compare with what 
our dealer readers are saying, but 
it is the voice of the 
men on the firing-line, the boys 
who in the final analysis have to 
get the John Henrys on the dotted 
line which should be listened too. 
ok * cg 


SPEAKING IN MY own humble 





and modest manner, I will leave 


In This 


The views expressed in this column are those 


Corner 


of our readers 


and do not necessarily coincide with those of the editors. Readers 


are invited to use this 


for voicing their opinions or ideas. 


space 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Shows 


While I have noticed for several 
weeks the comparatively mod- 
erate responses to the question- 
naire which ADN has furnished 
for dealer expression as to pre- 
ferred show dates, it wasn’t until 
receiving your issue of Jan. 1 
that I decided to check on the 
proportion of votes favoring a 
January show, for illustration, 
which come from cities in which 
no automobile show is held. 
Granted that the idea of giving 
an opportunity for expression by 
dealers on the subject stimulates 
activity in your columns, it would 
seem to me, and this is only a 
personal opinion, that more capi- 
tal is made of responses from a 
purely numerical standpoint than 
is warranted. 

In the issue of Jan. 8 there are 
a total of 42 different cities rep- 
resented in the whole replies. Of 
these, as near as I can check it, 
and I am checking from both 
the angle of my immediate trade 
relations and the _ information 
secured through affiliation with 
the Automotive Trade Association 
Managers, but 13 of the 42 cities 
hold shows, leaving 29, or nearly 
70 per cent, of total vote, out of 
the show picture, regardless of 
whether or not their arguments 
are sound as to reasons for 
preference of shows. 

Unquestionably some of the 
voters attend shows in the near- 
est major city where they are 
held. Equally and undoubtedly 
some seven of the cities in the 


New York with the firm convic- 
tion that fundamentally the out- 
look for the future is better than 
it has been in many a moon. The 
change is going to come much 
quicker than most of us have 
dared to hope for and the year 
1938 before it is closed will be 
listed among the good years for 
American business and our own 
automotive industry will be no ex- 
ception. Cheerio!—GMS. 





42 mentioned are snowed up be- 
ginning in November and run- 
ning through January, and even 
later, so that the show question 
is out, from the angle of weather 
conditions. 


Further, staging an automobile 
show involves a heavy investment 
by any association promoting it, 
and for this reason, in view of 
the risks involved, of not only 
profits, but an even break on the 
investment, when you talk from 
a show angle, it would seem that 
cities in which such shows were 
held, and dealers in those cities 
are the only ones justified to ex- 
press themselves on this subject, 
and this is said without any ani- 
mus to dealers otherwise placed 
in business. 

There isn’t any variation in 
opinion as to the desirability of 
the introduction of new models 
and their presentation in auto- 
mobile shows being simultaneous, 
or very nearly so; certainly 
shows are not effective nine or 
10 weeks after new models are 
introduced; and if the manu- 
facturers, in an attempt to spread 
production so as to assure em- 
ployment, find that they must 
bring out new models in the fall, 
the only answer to the show 
question is the fall, because after 
everybody has seen new models, 
regardless of the attractions of a 
show, they cannot pay out even 
their cost. 

The writer, as secretary of the 
Automotive Trade Association 
Managers, which comprises a 
great majority of representatives 
from associations who conduct 
shows at major points, finds that 
the opinion of this group as to 
the desirable time for shows, is 
confined wholly to the introduc- 
tion period of new models, when- 
ever that may be. By this time 
you will gather that that is the 
angle from which I am address- 
ing you as I have in the fore- 
going.—W. P. Berrien, Executive 
Secretary, Philadelphia Automo- 
bile Trade Assn. 
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The new 1938 Graham has what the public wants... it’s the only really new 
car in a year when others have that “warmed-over” look! 


BUYERS WHO WANT GRAHAM WON'T EVEN CONSIDER 

ANY OTHER CAR! IT'S PRICED RIGHT FOR THE RIGHT 

KIND OF BUYERS...AND THEY'RE WILLING TO MAKE 
TRADE-INS AT TRUER VALUES! 


@ If you want to hear about real salesroom play on a 1938 
car... go see the Graham dealer nearest you! 

For Graham dealers have a car that’s hot! It’s the year’s 
style sensation . . . not a warmed-over edition of a car that 
was good enough for last year .. . but a completely new 
1938 car... styled for 1938! 


PRICED FOR THE RIGHT KIND OF BUYERS! 
And they’ve got more than that! Graham is priced right 
for the kind of people every dealer wants to do business 
with. Frequently these prospects have cash on-the-line! 
And when a car with Graham's style-appeal comes along 
they want it so much that they’re not going to hold off for 


the top price on their trade-ins! More profit for you. 

But that’s not all you’ve got when you’re with Graham! 
Graham dealers are now working a practical used car mer- 
chandising plan! It’s a plan that really works... keys up 
your entire organization . . . helps keep used car stocks mov- 
ing instead of piling up in a frozen used car department! 


DON’T PUT IT OFF— WIRE NOW! 
No wonder Graham dealers and salesmen say that here is a 
car “w ithout sales resistance’! It’s not a “‘warmed-over’”’ 
last year’s car... it’s abreast of the times... it’s hot now! 
No wonder ev erybody who sees it wants it! No wonder 
thousands are changing to Graham this year! 

Good territories are being snapped up. This is the car 
that means money in your pocket in ’38. Get the facts. 
Send this telegram, COLLECT, to F. R. VALPEY, Vice- 
Pres. and Gen. Sales Manager, Graham-Paige Motors 
Corp., Detroit. “I'M INTERESTED. SEND FRAN- 
CHISE FACTS.” Sign your name, and your address. 


OPPORTUNITY 


FOR SALESMEN AND 
WHOLESALE REPRESENTATIVES 


RETAIL SALESMEN! 1938 is a Graham year. 
Smart salesmen are switching to the line the 
public wants... getting the extra earnings a 
hot line offers. REAL OPPORTUNITY FOR 
WHOLESALE REPRESENTATIVES. AC- 
TUALLY—we’ve got hundreds of fine pros- 
pects. Get the facts on Graham today. 

GO IN BUSINESS FOR YOURSELF? You 
big-quota salesmen—if you’ve been planning 
to go into business for yourself—this may be 
your BIG CHANCE, Now’s the time—and 
Graham's the car. Get the facts on the Graham 
franchise now. 


READY TO ROLL! Here's a line-up of the cars that stole the spotlight at Auto Shows all 
over the country. They're styled right! With Graham you've got Supercharger econ- 
omy and performance to sell. Safety! An engineering story second to none. 
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50% of Cars Rejected as N. J. Inspection Starts 


Willys is Map) 


To Assemble Cars in Euro pe 


TOLEDO.—Plans for assembling 
Willys passenger cars and trucks | 
in several European countries 
were announced this week by 
Ralph J. Archer, vice-president | 
and manager of the Willys Ex- | 
port Corp., on his return from a 
business trip abroad. 

The plans, which Archer said 
will reduce the cost of delivering 
Willys cars in Europe and place 
the company in a much better 
competitive position, will be com- 
pleted within the next few 
months. 

While in Europe, Archer visited 
England, Ireland, Denmark, Nor- 
way, Sweden, Germany, Holland, 
Belgium and France. He did not 





state specifically in which of 





Scandi- 

good 
unem- 
the 


two years. The 
countries are in a 
position, with very little 
ployment, being away from 
pitiful wranglings occurring in 
other parts of Europe. 3ut, in 
face of these wranglings, the gen- 
eral impression throughout taff Correspondent, ADN 
Europe as given to me is that TRENTON, N. J. Garage re- 
there is no chance for another! pairmen were too busy to say 
European conflict for some time | much, but motorists said plenty 
to come. ;mostly unfit 
“Summing up the entire situa- Jersey's compulsory motor ve- 
tion in Europe, the automobile hicle inspection program was 
business is going along very! jaunched this week. 
nicely.” | Howls of protest came particu- 
ss ie 7 larly from new car owners, whose 
Another Car Tax vehicles were among the more 
MONTEZUMA, Ga.—The local| than 50 per cent rejections re- 
| city council, seeking to offset antici- | ported as inspections got under 
| pated loss of revenue due to legisla-| way at the 28 state-owned and 
tive passage of the bill eliminating | operated testing stations. The 
city taxes on household furniture | jgeg that only old rattle-traps 
and fixtures up to $300, has ap- : 
proved a tax of $3 on each automo- would be turned down was quickly 
bile owned and operated by residents | dispelled when it was found some 
| new automobiles right off show- 


next 
navian 


ing Plans 
pee, Strict Tests 


a! : By Bethune Jones 
these countries the new assembly 
operations would be established, 
but he indicated that most of 
them would benefit by the new 
plan 

In former years, Willys-Over- 
land confined its assembly opera- | 
tions to England. Under the new 
plan, he said, there will be as-| 
sembly operations in all Euro-| 
pean countries where an ap- 
preciable volume of Willys sales | 
are now being made. 

Reviewing his observations of 
business conditions in Europe, | 
Archer said: 

“England is prosperous and 
business leaders there are fore- 
casting no interruption to the 
current prosperity during the 


| of Montezuma. 


HUPMOBILE OFFERS THE MOST TALKED 
NEW FEATURE for 1938 


ABOUT 


UPMOBILE for 1938 becomes 


America’s first 


Conditioning. The Evanair-Conditioner is 
installed at the factory or by dealers as 
optional equipment on any Hupmobile 
model at a cost only slightly higher than 
that of an ordinary hot water heater. This 
great new feature makes winter the best 
time of year for successful demonstrations. 
Conditioned air is stimulating Hupmobile 
sales now! It is only one of many reasons 


car with Evanair- 


HEATED FRESH AIR IN WINTER—FILTERED FRESH AIR IN 
SUMMER: Arrows trace path of fresh air through Hupmobile 
conditioned air system. From attractive intake louvers on hood 
fresh air passes through filters, past baffles, and is then forced 
through heating unit and into car. Filter removes dust, dirt, insects 
and pollen. Baffles keep out moisture. From 100 to 150 cubic feet 
of air is brought in per minute. 70-degree interior temperatures 
are maintained in zero weather. Degree of heat is regulated by 
a simple dash control which governs amount of water passing 
through heating unit. Heater is shut off by this control in summer 
but rest of system continues to operate for added ventilation. 


why you will find it definitely to your 


advantage to investigate the Hupmobile 


franchise now. Profit 


ceptional. Protected territory! 
lect to W. A. MacDonald, Vice President 
and Director of Sales, for full information. 


HUPP MOTOR CAR CORPORATION 
Detroit, Michigan 


possibilities are ex- 
Wire col- 


HUPMOBILE 
1045 


The Standard Six, Four-door 
Touring Sedan, delivered Detroit 


—AMERICA’S $ 
BIGGEST SIx 


| little 


to print—as New| 


iF aulty Lights Chief Cause; 


Raise Rum pus 


room floors couldn’t make the 
grade. 

“Yes, I know it’s a good idea, 
but don’t you think they’re a 
strict?” was the way the 
more polite ex- 
pressed their 
feelings. Others 
profanely 
branded it a 
“racket.” One 
gentleman, 
named Jason 
Licitra, of Lynd- 
hurst, became 
so indignant he 
set about or- 
ganizing a “New 
Jersey Anti-Examination 
League,” naming himself presi- 
dent and urging the inspection 
law’s repeal. He objected particu- 
larly to the fifty-cent inspection 
fee. 

Despite floods of protests reach- 
ing them, every prominent state 
legislator defended the inspec- 
tion statute and urged its sup- 
port. Some added, however, they 
would urge the requirements be 
eased if, after a trial, it was 
found unfair demands were be- 
ing made. Newspapers through- 
out the state also remained calm 
in the storm and advocated the 
law be given a fair trial as a 
means of curtailing the highway 
accident toll. 

Repairmen have been working 
day and night and, with the ex- 
ception of those who have not yet 
acquainted themselves with in- 
spection requirements, are not 


finding fault with a law which 


Official Blush 


TRENTON, N. J. — To the 
state motor vehicle department’s 
own No. 1 car fell the embar- 
rassing lot of being the first to 
flunk New Jersey’s compulsory 
inspection, which got under way 
this week. 

The car, bearing “MV-1” 
plates and with Deputy Com- 
missioner William J. Dearden 
at the wheel, was sent away for 
repairs after failing to obtain a 
green windshield sticker of ap- 
proval. 

Other official red-faces are be- 
ing worn by three mayors and 
City Manager Wilder Rich, of 
‘Trenton, whose cars also flunked 
the rigid tests. 


brings them business. Some auto- 
mobile dealers have seen a new 
sales point in pushing used cars 
by guaranteeing they will pass 
the state inspection. New car re- 
jections have caused embarrass- 
ment. however, and some dealers 
to keep good will with their cus- 
tomers are making free adjust- 
ments on new cars which have 
not been driven over 4,000 miles. 

Most of the rejections, par- 
ticularly with new cars, have 
been caused by failure to pass 
headlight requirements. New 
regulations promulgated especial- 
ly for the inspections are blamed 
by dealers for failure of some 
new cars to pass the headlight 
tests. New Jersey statutes, they 
point out, mention nothing about 
lateral aim of the headlights, 
these regulations having been 
made by the state motor ve- 
hicle department for inspection 
purposes. Dealers declared auto- 
mobile manufacturers are com- 
plying with motor vehicle laws in 
most states, including New Jer- 
sey, regarding headlight adjust- 
ments, but that the rules being 
used at the inspection stations 
are something new. 


Dealers Charged 
DENVER.—A hearing is being 
conducted in Denver by the national 





labor relations board before Trial 
Examiner Albert Lohm in the U, 8S. 
circuit court of appeals, as a result 
of charges the Denver Automobile 
Dealers’ Assn. and individual dealers 
violated the Wagner act, during the 
strike of car mechanics last summer. 
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STRAIGHT YEARS OF LEADERSHIP 


Media Records lineage figures for 1937 
show the Times-Star again leading all 
other Cincinnati newspapers in volume 
of total display advertising: 


Times-Star ... . 9.558.698 
2nd Ev’ng Paper 6,205,867 
Times-Star Lead 3.352.831 
Times-Star .... 9.558.698 
Morning Paper . 4,244,800 
Times-Star Lead 5.313.898 
Times-Star ... . 9.558.698 
Sunday Paper. . 4.180.370 
Times-Star Lead 5.378.328 
Times-Star ... . 9.558.698 
Morning-Sunday 8.425.170 
Times-Star Lead 1.133.528 


During 1937 more than 600 advertisers 
used the Times-Star EXCLUSIVELY. 
You, too, need the Times-Star and ONLY 
the Times-Star todoyour complete selling 
job in this rich $250,000,000.00 market. 


TOON |: 


HULBERT TAFT, President and Editor-in-Chief 
NEW YORK: Martin L. Marsh, 60 E. 42nd St. CHICAGO: Kellogg M. Patterson, 333 N. Michigan 
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Car Market Outlook Shows Definite Improvement 
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Dealer Pessimism Changing| 
To Optimism, Survey Reveals 


DETROIT. 
ment in the 


Definite 
new and 


improve- 
used 


conducted during the past week 


by ADN correspondents in major 


areas. 

While actual sales are reported 
as not having taken any great 
leap, there is evidenced an entire 
change of sentiment toward the 
immediate outlook. Whereas a 
few weeks ago pessimism was 
rampant among dealers, this week 
noted return of considerable 
cheerfulness. 

Used car stocks continue heavy 
in some locaiities, but the move- 
ment is being accelerated some- 
what by lower prices. 


Following are concise surveys 


car 
market is apparent from surveys | 





of the major markets made by 


ADN correspondents: 


Chicago 
By Mel Adams 
Staff Correspondent, ADN 

CHICAGO.—So far as new car 
registrations in Cook county are 
concerned, the new year has 
started auspiciously and 
manner to bring cheer to Chi- 
cago dealers. The official figures 
show 1,458 units registered 
through Jan. 7, as compared with 
784 for the same period last 
month and 1,175 for January, 
1937. 

The record made indicates that 
buyers were waiting only for the 
Christmas purchases of other 


Proven Resistance 
to Bursting Pressure 


O 


in a} 


o— 








things to be completed before 
taking delivery of the new auto- 
mobiles they had bought earlier. 


in steel, packing and other indus- 
trial plants, but sentiment is 
growing more hopeful that em- 
ployment will soon begin to take 
a sharp upturn. 

Moving of used car stocks re- 
mains a major cause for atten- 
tion by dealers, and they are ex- 
erting extra efforts with good 
results. The slackening in new 
car sales and shipments during 
the past two months gave them 
just the opportunity they desired 
to give more attention to used 
car sales. 


New York 
By Gene McCoy 
Staff Correspondent, ADN 

NEW YORK.—There seems to 
have been a very definite change 
in sentiment for the better dur- 
ing the past week here in New 
York. On all sides there is a note 
of optimism about prospects for 
| the future. 

Dealers are reporting revived 
activity in their showrooms, par- 
|ticularly in the higher priced 
| lines. 
| Confidence is 
that this activity will percolate 
through to the lower brackets 
soon. At this writing, 
the used car market continues 
tight. 


Dallas 





By J. A. Webb 
Staff Correspondent, ADN 


| are slower, stocks remain normal. 
| The outlook for the immediate 
| future, however, is not brighter. 
Used cars are moving slowly, 


| while stocks are relatively heavy. | 


| Big cars over three years old are 
almost immovable. 
Payrolls are 


the rise. 


Seattle 
By D. M. Trepp 
Staff Correspondent, ADN 
SEATTLE.—New and used car 
sales continue at a moderate pace. 
The local waterfront strike, tie- 





GOV. ELMER A. BENSON, of Minnesota, very much interested 
in the automobile industry, discusses the business outlook in Southern 
California with Leland Johnson, left, Lincoln-Zephyr executive, and 


Chicago has been hit by layoffs | 


| ment. 
| designed hardware, deep and soft | 


being expressed | 


however, | 


DALLAS.—While new car sales | ments planned. 





decreasing and| 
unemployment in the area is on| 
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THIS IS THE FOUR-DOOR sedan of the new Cadillac Sixty series of low-price cars. 


Cadillac 60, New Low-Price 
Series, Unveiled Nationally 


(Continued from Page 1) 


zontally around the front of the 
radiator, increasing the effect of 
lewness. Front fenders are high- 
crowned and deeply valanced. 
Catwalks between the fenders | 
and the hood have been raised | 
and serve as a cradle for the} 
headlamps. The hood is the un- | 
broken “alligator” type and hinged | 
at the cowl. 


Modernity of the exterior 
matched by the 
All-wool 


interior treat- | 
fabrics, freshly | 


cushions, fully carpeted front and 
rear compartments are luxurious 
touches. 


The syncromatic shift is stand- | 
ard equipment at no extra cost. 
It is not an automatic shift but a 
new engineering design that adds | 
room and comfort to the front 
seat by eliminating the lever| 
from the floor. 


Gear shift is now controlled by | 


ing up all steamships in Seattle’s | 
port, is not helping any. 
January sales are showing firm | 
tone, however, and as spring ap- | 
proaches, conditions are con- | 
sidered certain to improve. Serv- | 
ice and repair departments are 
turning in nice profits to aeeeeee | 
with some elaborate improve-| 
Used car in fair | 
about | 
show a| 


stocks are 
shape, with inventories 
stationary. Prices still 
slight tendency to drop. 


Wyoming 
By James R. Lowell 
Staff Correspondent, ADN 
CHEYENNE, Wyo. Decem- | 
ber’s slump in new and used car | 
sales in Wyoming continued into 
January, with unseasonally heavy 
used car stocks, especially in| 
Cheyenne. The spring outlook is 
comparatively bright, however, | 
with fair crop and range pros-| 
pects. 


| Nickel alloy cast 
| this tough job without any diffi- 


| 





George Haberfelde, Lincoln-Zephyr dealer, right, while on a trip to 


the west coast. 


| tion 


a lever mounted on the steering 
column. Operation is simple, since 
the shifting sequence follows con- 
ventional practice. 

The newly developed flywheel is 
an adjunct to smoother motoring. 
Instead of the solid, one-piece 
construction, the Cadillac Sixty 
uses an assembly flywheel in 


| which bronze discs are placed be- 
| tween the surfaces of flexible fly- 


wheel webs to dampen the “bend- 
ing” action of the crankshaft. 
Although the disturbance is 
minute, this “bending” has been 
the cause of an annoying vibra- 
to passengers at certain 
speeds. 

Many other features of the 
1938 Cadillacs and LaSalles—hy- 
draulic brakes, safety passenger 
compartments, self-lubricating 
springs, unisteel bodies by Fisher, 
hypoid axles, independent front 
wheel suspension, are also in- 
cluded. 


haw.is56A 


DIE LIFE 


LONGER. 


‘WITH NICKEL CAST 1ROn 


| Making stampings of the austeni- 


| tic or 18-8 type stainless steels 
| takes a lot of skill on the part of 
those who design the press shop 
dies. While these materials are 
more ductile, i.e., stretch more 
freely than the ordinary sheet 
steels, they harden very quickly 
under cold working conditions 
and will damage the most expen- 
sive of the heat-treated steel dies. 


| Strange as it may seem, a much 


lower priced material for dies— 
iron—handles 


culty. At least that’s the experi- 
ence of the Larson Tool & Stamp- 
ing Company, producers of ac- 
curate metal stampings such as 
laminations for small transform- 
ers, radio chassis, etc. They found 
that Nickel cast iron dies, prop- 
erly heat-treated gave 200 times 
the life of their best heat-treated 
alloy steel dies. This startling per- 
formance on small dies has been 
substantiated by the experience of 
autobody plants which use body 

dies of Nickel al- 

loy iron, weigh- 

ing up to 25 tons, 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





pressed by representatives 


of | 


great industrial and business en- | 


terprises who have been in and 


out of Washington recently help- | 


for a 
eco- 
time 


ing lay the groundwork 
united, frontal attack upon 
nomic forces which for a 
seemed so threatening. 
The trend to optimism followed 
the utterances of President 
Roosevelt in his message to 
congress and was even more pro- 
nounced after his address to the 
Jackson Day diners. His words 
served to overcome the sour im- 
pression created by speeches by 
certain of the more ranting New 
Dealers, and the apprehensions 
of industry and business gen- 


erally that the administration was | - 


planning dangerous assaults upon 
them were rapidly allayed. 

Possibly the most 
development of the week was the 
conference at the White House 
between President Roosevelt and 
five of the most towering figures 
in the economic life of the nation, 
headed by Alfred P. Sloan, chair- 
man of the board of General Mo- 
tors. They came to Washington 
at the express invitation of the 
President and for more than an 
hour and a half they reviewed 
present conditions and considered 
steps which might hasten the re- 
sumption of recovery. 


Meeting Seen Fruitful 


That the most cordial atmos- 
phere prevailed throughout the 
long conference was abundantly 
evident when the visitors de- 
parted. They were reluctant to 
discuss in detail what had gone 
on but that the meeting was 
fruitful was shown by a brief 
statement by Sloan, in which he 
said: 

“We have had 


an interesting 


significant | 





and constructive talk with the| 


All of us 
understanding of 


President. 
have a better 
each other’s problems, out 
which, we are sure, will come 
closer co-operation in 
the difficulties of the moment.” 
Sloan was 
thought there is any irreconcil- 
able conflict between the govern- 
ment and business and 
promptly replied: 

“No, certainly not!” 

To this Ernest T. Weir, 
West Virginia iron and 


certain phases of the New Deal, 
added: 

“If there were, it would 
dark for the future.” 

Sloan comforted them further 
by saying, in response to news- 
men’s questions, that he thinks 
“there is a little better feeling 
now than there was a month 
ago.” 

More Parleys Seen 

Other top men in American 
business and industry who par- 
ticipated in the conference were 
Lewis H. Brown, president of 
Johns-Manville Corp.; M. W. 
Clement, president of the Penn- 
sylvania railroad, and Colby M. 
Chester, president of the General 
Foods Corp. 

It is highly probable that more 
similar conferences will be held 
and soon, doubtless with other 
automotive spokesmen present. 

As for the importance of the 
one already held, a noted Wash- 
ington newsman not’ usually 
friendly to any of the works of 
the New Deal comments: 


“Despite the lack of specific in- 
formation regarding what trans- 
pired during the conference, the 
meeting was regarded as one of 
the most significant developments 
in the relationship between the 
New Deal and business in recent 
weeks. The meeting itself, along 
with the identity of those who 
attended it, made it highly sig- 
nificant of a new trend toward 
co-operation. No meeting like it 
has taken place in the White 


meeting | 


asked whether he} 
he | 


the | 
steel 
baron who has vigorously fought 


look | 


agree we) 


of | 
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Small Down Payments: Questioned by Roosevelt 


Optimism Pervades Week’s 
Industry-Govt. Conterences 


(Continued from Page 1) 


House during the New Deal re- 
gime.” 

Then, pointing out the anti- 
administration affiliations of sev- 
eral of the visitors, he continued: 

“None can remember when 
representatives of organizations 
so hostile to the Roosevelt ad- 
ministration have come to the 
White House for a cordial dis- 
cussion of current problems.” 


The prevailing opinion here 
now is that Roosevelt has really 
mellowed, particularly since the 
onset of the current recession and 
that he isn’t really half as tough 
as he has sometimes sounded. It 
is pointed out that he likes a 


| dustry 





fight and particularly the 
of it. but that now he seems to 
realize that he has got to have| 
the willing co-operation of in- 
and business to rescue 
country from the slump. In his 
Jackson Day speech he stressed 
“the White House door is always 
open” and the response 
and the others to his specific 


noise 


the | 


of Sloan | 
in- | 


vitation has heartened officialdom 


here. 


Meanwhile the House _inter- 


| conference, 


state commerce committee is try- | 


ing to make up its mind whether 
to recommend the federal trade 
commission investigation of rela- 
tions between automobile manu- 
facturers and dealers sought by 
Rep. Withrow, of Wisconsin. It 
is planning to reopen its hearings 
to question FTC officials as to 
what they believe they might be 
able to accomplish in such an in- 
quiry. 
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‘Dealers from 26 Regions 
Attend Pontiac Conference 


Twenty-eight Pon- 
the company’s 


DETROIT. 
tiac dealers from 
26 zones were the guests of Pon- 
tiac Motors Thursday at the 
regular monthly merchandising 
The managers of the 
company’s five regions, as well 
as one zone manager from each 
region, also attended. They re- 
mained over for the monthly 
regional manager’s meeting Fri- 
day. . 

The dealer conference, in charge 
of C. P. Simpson, general sales 
manager, was held in the Michi- 
gan room of the Statler hotel. 

Simpson led informal discus- 
sions pertaining to all phases of 


A 


Uae 


AS PROUDLY AS BENVENUTO CELLINI stamped his mark on 
precious gold and silver ware, fashioned under his skilful hand 
during the Renaissance, so today do Hyatt craftsmen place the name 
“HYATT” on the bearings they manufacture. For they know that 
the capacity, the precision, and the long life they build into Hyatt 
Roller Bearings is priceless protection to the vital working parts 


of the cars, trucks, and buses Hyatts serve. 


And because of this protection . . . the thoughtful product of 


: 


ems LE ing~wher gs 


Hyatt engineers and craftsmen whose guiding hands shape the 
metal, machine the races and rollers to microscopic limits, and sub- 
ject each finished bearing to the most rigid inspection. ..automotive 
manufacturers, year after year, use more and more Hyatt Quiet 
Roller Bearings for many extra miles of dependable bearing per- 
formance. » » Hyatt Bearings Division, General Motors Corpora- 


tion, Harrison, New Jersey, and Detroit, Michigan. 


| Adams, 





selling. Department heads covered 
the subjects of advertising, sales 
promotion, service, parts and ac- 
cessories and business manage- 
ment in detail. 

F.. A. Berend, advertising man- 
ager, and W. A. P. John, presi- 
dent of MacManus, John & 
Inc., went into the sub- 
ject of the present and future 
advertising campaigns. 

In the afternoon the group was 
joined by H. J. Klingler, Pontiac 
general manager; B. H. Anibal, 
chief engineer and P. H. Mac- 
Gregor, general plant manager. 
A banquet at the Statler closed 
the conference in the evening. 


HYATI 


ROLLER BEARINGS 
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Companies Submit Briefs on ‘Dealer Mortality’ 


Dealer- Switching Prevents 


Statistics, Say GM, Chrysler 


By WILLIAM ULLMAN 
Staff Correspondent, ADN 

WASHINGTON.—The rate of 
“dealer mortality” in the auto- 
mobile business appears to be an 
insoluble mystery. 

At the recent hearings upon 
the resolution of Rep. Withrow, 
of Wisconsin, calling for a fed- 


eral trade commission investiga- | 
tion of factory-dealer relations, | 


charges were made before the 
House subcommittee by spokes-| 
men of the NADA that pressure 
by manufacturers is forcing large 
numbers of dealers out of busi- 
ness. Accordingly the subcom- 
mittee requested the manufactur- | 
ers to submit statements upon the | 
subject. 

This week two companies, Gen- 
eral Motors and Chrysler com- 
plied. There was agreement in 
their statements that it is utterly 
impossible to fix the dealer mor- 
tality rate for reasons made very 
clear, but their statements dis- 
closed some _ very interesting 
facts and 
business of purveying automo- 
biles to the public. 

Reasons Are Given 

Both statements showed that 
accurate statistics on dealer mor- 
tality cannot be compiled because 
of the custom of dealers chang- 
ing their lines from one make of 


statistics about the! 





car to another. The statement | 
of R. H. Grant, vice-president of | 
GM, revealed that GM dealer | 
changes for all reasons during | 
the last ten years averaged 12.8) 
per cent per year, falling to 11 
per cent since 1933. 

The reasons listed by Grant) 
were: Death of dealer, change of | 


| Hutchinson, 


firm name, _ internal 
to large dealership, change to 
franchise for a car not manu- 
factured by GM, voluntary re- 
tirement from business for reas- 


ons ranging from old age to pre- 


| ferring another type of business, 


failure in business and cancel- 
lation by the company. 

“Since our data on total com- 
bined dealer changes for all 
reasons includes ‘dealer mortal- 
ity,’” said Grant, “it is obvious 
that a figure for ‘dealer mortality’ 


|alone, for GM dealers, would be} 


much less than the figure for the 
total of dealer cnanges for all 
reasons combined. 
History Not Shown 

“This data reflects the experi- 
ence of the dealers only as related 
to the time during which they 
handled GM cars. Many of them 
handled other makes of cars 
prior to becoming GM dealers, 
and also many continued in the 
automobile business, as dealers 
handling other makes of cars, 


| after they ceased being GM deal- 
| ers. 


Our records do not show 
the history of our dealers before 


they became GM dealers or after | 


they ceased to be GM dealers.” 


The Chrysler brief on the sub- 
ject was submitted by B. E. 
chairman of _ the 
finance committee, who _ also 
stressed the point that dealer 


changes from one make of car to} 
another make mortality statistics | 


| impossible. 

“When a dealer changes from 
Dodge to Oldsmobile, or from 
Pontiac to De Soto, or makes 


6 Convenient Flights 
Daily To 

Chicago— 
New York 


Also frequent schedules to 53 other cities 


e@ There are six flights daily to New York via Buffalo 
—the comfortable lake-level route—and six to Chicago. 


Each one flown with giant 2 


21-passenger F lagships with 


deep-cushioned lounge chairs. And delicious, piping- 
hot meals are served free of charge by American’s 


charming stewardesses. 


Or—does your business take you to St. Louis, Tulsa, 
Dallas-Ft. Worth—and on through the Southwest to 


California? Then, fly 


American. It takes you by the 


low-level, nature-favored route—the greater-comfort, 
all-year route through Southern Sunshine! 

And wherever you go, you avoid hours of tiresome 
travel by going American. Reach your destination 
hours earlier, relaxed in mind and body. 


FOR COMPLETE INFORMATION AND RESERVATIONS 
CALL PINGREE 7000 
Ticket Office—1265 Washington Bivd. 


disagree- | 
ments, change in location, change | 


Oo——— 





WARD CANADAY, chairman of board, Willys-Overland, 





left, 


welcomes Delmar G. Roos, center, newly-elected vice-president and 


chief engineer of Willys, as A. W. 
right, looks on at the meeting in New York this week. 


. : . . | 
any other similar change in lines 


of cars, he is not, by the change, 
going out of business.” 


However, Hutchinson submitted 
results of a special questionnaire 
survey of 433 Chrysler dealers in 
Wisconsin, home state of the 
congress member who is seeking 


the investigation at the behest of | 
| the Wisconsin legislature. Two of 


these dealers began selling Max- 
wells (later purchased by Chrys- 
ler), as far back as 1906, and the 
table showed that 65 per cent 
have been selling new Chryslers 
for more than five years, 51 per 
cent more than ten years, 27 per 
cent more than 15 years and 18 
per cent more than 20 years. The 
average Chrysler dealership in 
Wisconsin is 11 years, the figures 
show. 
Cites Some Records 

“Of course,” said Hutchinson, 
“many of those dealers have not 
changed lines, but have sold one 
of our cars continuously for from 
ten to twenty years. Some of the 


| Dodge dealers who began selling 





Dodge cars in 1915 are still sell- 
ing Dodges.” 

In the meantime, the Senate 
Interstate Commerce Committee, 
without hearings, reported favor- 
ably a resolution paralleling that 
of Rep. Withrow seeking an FTC 
investigation. Recommending the 
appropriation of $50,000 for the 
expense of the probe, the com- 
mittee placed upon the calendar 
the resolution of Sen. Minton, 
democrat, of Indiana, directing 
the FTC to determine whether 


agreements between automobile | 


‘New GM Plant 


manufacturers and dealers are 
“fair and equitable,” whether 
dealers have an opportunity to 


earn a reasonable profit, whether | 


manufacturers “employ coercion 


to the detriment of the dealer, | 


the consumer and the public,” 
and whether “unfair practices 
now employed by dealers are 
caused by the policies pursued 
by the manufacturers.” 

This turn of events places the 
matter squarely in the lap of the 
House committee. Having com- 
pleted its hearings and received 
all the testimony it intends to, it 
will decide, probably within the 
next ten days, whether it will 
recommend an investigation or 
drop the whole matter. 





Peckett, New York distributor, 


Pontiac Appoints 
Branch Head of 


Sales Promotion 


PONTIAC.—W. K. Braasch has 
been appointed sales promotion 
manager of Pontiac Motors by 
Cc. P. Simpson, 
general sales 
manager. 

Braasch suc- 
ceeds S. C. Bray 
who terminated 
several years in 
that position to 
become the Pon- 
tiac dealer in 
Tampa, Fla. 

After 10 years 
as sales man- 
ager of the She- 
boygan Chair 
Co., Sheboygan, Wis,, he left to 
organize the department of mod- 
ern salesmanship at the University 
of Chicago. Three years later he 
formed his own company, the 
Salesmanship Foundation, Inc., of 
Chicago, which published sales 
manuals and texts and conducted 
sales training on a national basis. 


Braasch sold this business in 
1932 and until he came to Pontiac 
last summer was an independent 
sales counselor. During 1936 he 
prepared the six sales manuals 
that were used by Pontiac Motors 
for the introduction of the 1937 
model car. 


W. K. Braasch 


Contract Is Let 


WARREN, O.—Contract for the 
construction of an entire new 
plant for the Sunlight Electrical 
division of General Motors Corp., 
here, has been awarded to the 
National Concrete Fireproofiting 
Co., of Cleveland. 


Work will be started immedi- 
ately with completion date set 
for May 15. The new plant will 
replace the present plant which 
has become too crowded for the 
company’s products, fractional 
horsepower electric motors. 





Willys-Overland 
Appoints Roos 
Chief Engineer 


NEW YORK. — Announcement 
of the appointment of Delmar G. 
Roos as vice-president and chief 
engineer at Willys-Overland was 
made by Ward M. Canaday, 
chairman of the board of direct- 
ors, at a luncheon held last Tues- 
day in New York honoring Roos, 
who just arrived from England. 
The luncheon was attended by 
newspaper men and magazine 
writers. 

Roos, former president of the 
Society of Automotive Engineers, 
comes to Willys from Coventry, 
England, where for the past year 
he has been consulting engineer 
for Humber, Ltd., one of Eur- 
ope’s largest automobile manu- 
facturers. 

Roos’s automotive engineering 
experience dates back to the days 
of the Locomobile Co., of which 
he was vice-president and chief 
engineer. He later served in a 
similar capacity with the Mar- 
mon Motor Co. and Pierce-Arrow, 
and was chief engineer at Stude- 
baker for several years. 


Buick Conduete 
Sales Meetings 


FLINT.—Conducting a series of 
business conferences in key points 
throughout the south and central 








sections of the country, W. F. 
Hufstader, general sales manager 
of the Buick division of General 
Motors, visited Atlanta, Ga., 
Memphis, Tenn., Dallas, Texas 
and St. Louis, Mo. this week. 

He was accompanied to Atlanta, 
Memphis and Dallas by H. C. Gil- 
lespie sr., Buick regional manager 
in charge of the south, and to St. 
Louis by O. L. Waller, assistant 
general sales manager in charge 
of the west. 

Hufstader is conferring with 
zone executives’and Buick dealers 
in the various areas in connection 
with the Buick sales program for 
the first 1938 quarter. 

Ford Honored 

DEARBORN.—Inscribed with the 
signatures of more than 400 veter- 
ans, a leather-bound book was pre- 
sented Thursday evening to Henry 
Ford at a testimonial banquet in his 
honor at the Dearborn Inn. 

ADN’s weekly estimates of car and 
truck production, appearing in the 
Wednesday “pink sheet,” were more 
than 98 per cent correct compared 
with actual U. S. figures for 1936 
and the first half of 1937. 


The ultimate in 
food, rooms and 
friendly service. 


At the Center 
of Things. 


Ye Rates from $3. 


CORONADO 


HOTEL 


SPRING AT LINDELL, 
Preston J. Bradshaw, Director 


ENTHUSIASTIC HUDSON workers hail the first of the new 
Hudson 112 cars to come off the assembly line at the factory. Over 
1,100 of the new models were built this week, with production steadily 
gaining as 6,000 additional workers are recalled to their jobs. 


AMERICAN AIRLINES, inc. 
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th Dimension 


The News of Automotive Advertising 


By Pete Wembhoff 


Power 


21,457 replies in 72 hours—is the record hung up by | 


Hudson’s 198-line blind ads 


which ran in newspapers in | 


125 cities two weeks ago, heralding ‘New Car Is Coming | 


in the Lowest Price Field.”’ 


strating the “power of the press” will be, is unpredictable, 


What the final total, demon- 


| 
| 
| 
| 


since hundreds of replies are ®————— 


still to be tabulated. 

Of particular interest, 
according to W. A. James, Hud- 
son adrector, is the 
over 3,000 of these replies repre- 


sented inquiries from dealers out- | 


side the Hudson organization.” 

“I have always been a be- 
liever in the speed and power of 
newspaper advertising,” James 
declared. “It has always been 
the backbone of every Hudson 
campaign. When we instructed 
Brooke, Smith & French, our 
agency, to place this blind ad- 
vertisement as the opening gun 
in the drive to announce Hud- 
son’s new 112 model, we ex- 
pected plenty of action—and 
we got it. 


Rousing 

Major Nash execs, transferred 
to Detroit last week from Ken- 
osha, were feted Tuesday night 
by 48 Detroit reps of daily and 
weekly newspapers in U. S. 
Supposedly the first party of its 
kind ever to be thrown. 

Guests included George W. Ma- 
son, Nash-Kelvinator prez; H. G. 
Perkins, H. E. Long and W. F. 
Armstrong, vice-prez, and the 
following execs of Nash; C. H. 
Bliss, sales director; General 
Sales Manager Courtney Johnson; 
A. R. Boscow, adrector; F. C. 
Williams, asst. adrector; E. J. 
Reeser, sales promotion mgr. 

Also among the guests were 
Karel Rickerson, John McQuigg 
and Fred L. Shaw of Geyer, Cor- 
nell & Newell, Inc. 


Promotion 

Enterprising Columbus (0O.) 
dealers have instigated a nifty 
drive on used cars, through 
co-op of Columbus prints. 

Promoted by C. B. Levering, 
general manager, Levering- 
Nash Motor Co., drive so far 
has included gratis full-page in- 
sertions in the Columbus Dis- 
patch and the Columbus Citi- 
zen Sunday editions, graphically 
citing used car values in local 
dealerships. Newspapers have 
consented to run series of ads 
for at least 13 weeks. 

Meanwhile, the third Colum- 
bus paper, the Ohio State 
Journal, has received permish 
from city counsel to stage a 
used car show on a principal 
Columbus street, Jan. 21-22. 
Street will be blocked off for 
one-half mile with dealers dis- 
playing used cars. Print will 
also donate about five pages of 
promotion to campaign. 


Chairman 

Mason Britton, vice-chairman of 
the board, McGraw-Hill Publish- 
ing Co., New York, is elected 
chairman of the board of the Ad- 
vertising Federation of America, 


succeeding E. H. McReynolds, of | 


S‘. Louis, who died last month. 
Britton, director of the Audit 


Tinie 
On the Air 


(All Time, Eastern Standard) 
CHRYSLER—Thursday, 9:00 p.m., CBS. 
Major Bowes’ Amateur Hour. 
FORD—Tuesday, 9:00 p.m., CBS. 
“Watch the Fun Go By.’’—with 

Sunday, 9:00 p.m., CBS. 

Ford Sunday Evening Hour. 
HUDSON—Wednesday, 7:15 p.m., CBS. 

“‘Hobby Lobby.’’ 
NASH—Saturday, 9:00 p.m., CBS. 

“Professor Quiz.” 
PACKARD—Tuesday, 9:30 p.m., 

“Hollywood Mardi Gras.”’ 
PONTIAC—Monday, Wednesday, Friday, 

p.m., CBS. 

“News Through a Woman's Eyes.”’ 


Al Pearce. 


NBC (Red). 


2:00 


“fact that | 


| Bureau of Circulation, is a mem- | 
| ber of the executive committee of | 
| the Associated Business Papers, 
and vice-president of the National 
Publishers Assn. He is a charter 
member of the Advertising Club 
|of New York. 

| 

| Conclave 
| Assn. of National Advertisers, 
|Inc., will hold its 28th annual 
| powwow Sept. 28-Oct. 1 at the 
Homestead, Hot Springs, Va. 


handled before! 
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OFTEN business executives can discover far-reaching bene- 
fits by analyzing their communication needs with communi- 
cation experts. Link-Belt Company, for instance, wanted to 
strengthen the link between important sales offices and pro- 
duction plants—called in Bell System representatives to help. 

Together, they developed a strategic hook-up of both 
Private Line Teletypewriter and Teletypewriter Exchange 
Services (see map at right). Now, customers find that their 
orders are handled more rapidly than rush orders were 


NM 
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POWER OF THE PRESS—Guy C. Smith, left, secretary-treasurer 
of Brooke, Smith & French agency, and W. A. James, Hudson ad- 
rector, display the 21,457 replies received during the first 72 hours in 
response to Hudson’s 198-line blind ads announcing new model. Of 
these, 3,252 were from car dealers outside the Hudson organization. 


L. C. Chase & Co. to pro- 
ala mohair upholstery in cars. 
Series, prepared by “M. 
O’Hare,” depicts early develop- 
ments in industry in a “strange 
as it may seem” style, with 


Cartoons | » 
Series of cartoons, tagged 
“Motor Memoirs” and linked 2 
with automotive industry’s his- 
torical incidents, are being used | a 
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each cartoon calling attention 
to the modern car with its 
luxurious interiors. 

Because of their general and 
historical interest, cartoons are 
being offered gratis to news- 
papers and trade publications. 


Palm 


Week’s palm goes to Hudson 
(Brooke, Smith & French, Inc.) 
for its novel insertions in De- 
troit prints, as part of campaign 
for its new low-price model. 


Under banner, “Now There 
Are Four,” 3 col. x 5 inch ads 
cited that “for years, buyers 
have been guided by the sound 
advice—‘Look at All Three’ 
(Plymouth’s slogan). It was 
good advice, for they are all 
good cars, these three. They 
have given a big money’s worth 
to millions. But now listen to 
what owners of these three have 
to say....” The ads then cited 
anonymous testimonials on vir- 
tues of the new Hudson 112. 

Part of copy was devoted to 
invitation to public to give new 
model a 0. o, at special previews. 


‘ies RTL. CT Ee a “ayes Log 
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INDIANAPOLIS 


(Chain Plants) 


NEW YORK | 


(Sales Office) — 


| “The Teletype BAS 


sh orders wet 


Teletypewriter Service 


Aside from bettering customer relations, typing-by-wire 
serves and saves within the Link-Belt organization. Rapid 
exchange of engineering data gets orders into production 
sooner. The service improves handling of credit matters by 
centralizing control, and provides quick two-way discussion, 
with automatic typewritten records at all points. 


may be the missing link you 
need to complete your chain of communication. It’s easy 
to find out. Ask Bell System representatives to help you 
investigate. There’s no obligation. 
Just call your local telephone office. 


A hook-up of teletypewriters 
connects Link-Belt offices at these points 


BELL SYSTEM TELETYPEWRITER SERVIC’ 





Chevrolet Pushes Parts Merchandising Program 
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New System Has Resulted 


In 25-300% 


FLINT.—Latest step in the de- 
velopment of scientific merchan- 
dising by the Chevrolet sales or- 
ganization under the guidance of 
W. E. Holler, general sales man- 
ager, is the maturation of the di- 
vision’s parts and accessories pro- 
gram, which is resulting in as 
high as 300 per cent gross sales 
increases. 


Approximately two years ago, 
M. D. Douglas, director of the 
Chevrolet parts and accessories 
department, sponsored the Open 
Store program, whereby dealers 
were given an opportunity to see 
the advantages of the open type 
of display in connection with ac- 
cessories and to install special 
equipment in their showrooms for 


Myers is Named 
Assistant Sales 
Manager at Olds 


LANSING.— The appointment 
of R. L. Myers as assistant gen- 
eral sales manager for Olds- 
mobile, in 
in charge of the 
eastern half of 
the United 
States, is an- 
nounced by 
D. E. Ralston, 
general sales 
manager. 
Myers as- 
sumes his new 


position with a/| 


background of 
23 years experi- 
ence with Gen- 
eral Motors, more than 12 of 
which were in its automobile 
divisions. For the past four years 
he has been manager of Olds- 
mobile’s Atlantic region. Prior 
to this he was regional manager 
for the Buick-Olds-Pontiac Sales 
Co., on the Pacific coast. 


Ralston stated that Myers will 
join H. A. Trevellyan and G. R. 
Browder as assistant general 
sales managers in the Oldsmobile 
organization. Trevellyan is in 
charge of Oldsmobile sales in the 
western half of the United States 
and Browder heads Oldsmobile’s 
retail selling activities. 


Galloway Heads 


Lincoln Dealers 


R. L. Myers 


LINCOLN, Neb.—Harold Gallo- 
way has been elected president of 
the Lincoln Automobile Dealers’ 
Assn., and Frank DeBrown is the 
new vice-president. Fred Lynn 
was re-elected secretary, and Earl 
Hamilton, treasurer. 


Lew Polsky is the retiring presi- 
dent, and Galloway was vice- 
president during the past year. 


Coming Events 


JANUARY 


10-14—Detroit. Society of Automotive Engineers 
Annual Meeting. 


16—Detroit. Automobile 
nual Meeting. 


17-2i—Cleve'and. American 
Assn. Conclave. 

17-28—Louisville. Automobile Show. 

MARCH 

SAE National 


Dealers’ Assn, An 


Road Builders’ 


10-11—Washington. 
Meeting. 

15-18—Pittsburgh. Tri-State 
dustries Show. 

28-30—Detroit. 
Meeting. 


Aeronautic 


Automotive In- 


SAE National Passenger Car 


APRIL 


13-15—Cleveland. National 


Meeting. 
20-22—Dallas. American Chemical Society. 
JUNE 


12-17—White Sulphur Springs, 
Summer Meeting. 


Petroleum Assn. 


W. Va. SAE 


| hundreds 





Sales Boosts 


the more effective display of their 
wares. 


Up to January 1, more than 
2,400 Chevrolet dealers through- 
out the United States had in- 
stalled the new system. Their 
dealerships had reported increases 
of from 25 to 300 per cent in the 
gross volume of their accessory 
sales as a result. 


With the accessories program 
well established, Douglas turned 
his attention to a parts merchan- 
dising program along the same 
lines. Exhaustive studies were 
made of the best methods of dis- 
playing parts so as to bring them 
more forcibly to the attention of 
the buying public. F. A. Brock, of 
Douglas’ staff, was assigned to 
develop a sample parts display 
along scientific lines. 


The new parts program was in- 
troduced in June, 1937, with a 
series of meetings held covering 
each of the 47 Chevrolet zones in 
the country. At each meeting, the 
model parts display was shown, 
along with motion pictures de- 
picting its advantages over the 
old style of parts merchandising. 


These meetings have just been| 


concluded on an enthusiastic note, 
Brock reported this week, with 
of Chevrolet dealers 
preparing to install the scientific 
system. Within the next several 
weeks, it is expected, the new 
program will be well under way 
in several hundred dealerships 
and by the end of the year a con- 
siderably larger number will have 
installed it. 


Chevrolet officials declared the 


increase in part sales should be} 


commensurate with the percent- 
age increase brought about by 
the application of the scientific 
method to the accessory business. 








a 2 
ie 


THIS IS A VIEW of the model open parts dis play, which F. A. Brock developed, working under 


M. D. Douglas, Chevrolet parts and accessories manager. 


The display is being used with great suc- 


cess, as part of Chevrolet's scientific development of merchandising. 


GM Asks Voiding 
Of Additions to 
UAW Contract 


DETROIT. — General Motors 
Corp. has requested cancellation 
of a supplementary agreement, 
made April 12, to the contract 
between the corporation and the 
UAW, union officials report. 

Cancellation of the agreement 
would not affect the chief por- 
tion of the GM-UAW contract. 
Meanwhile the corporation con- 
tinues to refuse reopening nego- 





tiations until the union renews} 


assurances that persons respons- 
ible for unauthorized strikes may 
be discharged by GM. 


Union officials also announced 
that the UAW would accept com- 
petitive wage cuts in Detroit. 
President Homer Martin said 
that the union had “no intention 
of penalizing local industry by 
demanding higher wage rates 
than those prevailing in outside 
plants.” 


Henry G. Taylor 


SEATTLE.—Henry Glenn Taylor, 
53, treasurer of Twin Coach Co., 
Kent, O., died here Jan. 9, in the 
Seattle general hospital. Mr. Taylor 
was on business for the company 
when he suffered a stroke. 





Abernethy Named 
By Charlotte Car 


Merchants’ Assn. 


CHARLOTTE, N. C.—Paul L. 
Abernethy, head of the City 
Chevrolet Co., is the new presi- 
dent of the Charlotte Automotive 
Merchants’ Assn., succeeding G. 
Cc. Thomas. 

Victor Shaw and Charles M. 
DeWitt were elected vice-presi- 
dents and Thomas Stewart secre- 
tary-treasurer. 

Directors of the association are: 
G. C. Thomas, Lee Folger, Sam 
Atkinson, C. W. Upchurch, J. B. 
Pettit, and Jack Heath. 


NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Ce., and Metropolitan New York area which are compiled by Sherlock & Armold 


STATES 


37 
36 
37 
36 
37 
36 


Total, 2 States 
for December 


Arkansas 


Connecticut 


CHRYSLER GROUP 


83 
26 151 
17) | 56 
6 4) 65 
315 
788| 


13 
16 


160 
257 
95] 
115] 
582] 
1407 | 


20 


75 
106) 





Idaho 37] 
36 | 
"37 | 
36] 


Illinois 


37 
74 
953 
2301) 


76 
213 
1767 
£102| 


144] 
350] 
3628 | 
7609 | 


23 
28 
486 
669) 


FORD GROUP 


169 
276 

55 
144 
326 
831 


84| 
82| 
16| 


2| 
270) 10 
53) 
139} 
299) 
802| 


260) 


25) 
454| 45 


23| | 
| 


GENERAL MOTORS GROUP 


221 
| 487 
147| 
184| 
411 
981} 73] 


7 
18 
4 
4 
41 


46 
95 
26 
28) 
131 
356) 


407 
724 
216 
269 
1021 
2320 


82 
23| 
30] 

153} 

411) 





62| 
149} 
2006 
3804| 


69 

161 
2178] 
40044 


32) 2| 
1280 


1744 


47 
136 


51 


293 
438 
6322 
10393 


215, 2! 
287 7| 
3295, 113 
5078 266) 1! 


16) 
53 
841 


1592 


26| 
+0) 
746 


new! 


did 








Maryland 37 | 
36 | 
"37 
36 


Minnesota 


694] 
1123] 
546 | 
1360] 


164 
218 
109| 
300) 


372 
741 


321 
869 


108) 

113 
78) 

101 


234| 
317| 12 


417 
1030 


290 
1009| 


8 


586311) 
1104 43| 


111 
231 


147) 
256) 


1117 
1963 








177 d 
233) 1 


684 | 
1451] 


666 
1427 


85) 1310 
2394 


906 12 
| 1610!) 23} 


126| 
233) 291] 





"37 
"36 


Montana 


Nebraska 
36 | 


3777 


57 
73 


32 
52 


13 


i 15 


14|_ 
18 


32 
72 


34 
74 





2581 
439 | 


149 


272| 


50 
109} 


40 
38 


250] 
545 | 


236 


534 96 


73|—SC: 


123 
132 
598 
855 


11 11 
14 7 
45 66 
71} 105) 


86 1 
91|_ 2 
408 3) 
582 | 





371 


New Mexico 





--°37 
36 


North Carolina 


36] 


46 
84! 


102 
179| 


184] 
314] 


28 
42 


123) 


128] 
263| 


276 | 


64 
70! 


261) 3 
154 7 


34 29 


51| 71 


394 
656 








1072] 
1262] 


669 
824 


123| 


224! 
81 


290] 





Rhode Island 37 | 
2 "36 | 
South Carolina 

"36 


73 
293) 


135 | 
186 | 


33 


122 


24 


40! 31 


241| 
152 


1246 
1409 


1292 


1437 16 





2295 
2871 


1646, 16 
2283 30} 


175 216 
181 209 





52) 
137 


50 


256) 


ari 


267 


5 | 
11] 


155) 9 53 36 


323] 20| 116]  ~ 68/ 


310 
675 





a 


128) 210] 
B14 


50 
‘116 


26) 


31) 33) 


494] - 


69 
92 


297| 
607) 


302 | 
615] 








South Dakota 
36 | 


37 


21) 
36] 


3) 


7| 


39) 
100| 


77 
158 


14, 
15 


~ 19 
43} 


60 | 


157| 


61 
159 





371 
36] 
371 
36 | 


Utah 


Vermont 


108 | 
221] 
1161 
127] 


44 
66 
25 
30! 


38 
118 
69 
83| 


12 
15 

6 

6| 


14| 

22 

16 
8 


911 
179 | 
48 | 
105 | 


82 
162 
46 
103) 


24 
33 
44| 1 





__2| 215 
25 1 


7 36| 55 

_ 857|__—«6|_—S 77} 
136 13,20) 
22! 25 

26,—=«WB 
51] 82 
27, «17 
42| 38 


611 
___1122 
189 
308 
213 
298 
159 


275 


UN 





143) 
190) 

75 
143) 


1 
7| 
7| 





’37 
"36 


West Virginia 
District of Columbia —7 
36 | 


"371 


208 
498 


98 
211 


50) 


= 
78 


845 


393] 


93] 
139| 5 


257 | 
553 | 


248 


543 10 


: 


6] 
13] 


462! 
917| 


671 


56| a 
1364 


152] 138 





305, +5091 
475| 38] 


“125 
999 


45) 34 
88 53 


123; 13) 
200) 


2701 
19 716] 


241| +29) 


697| 


19| 


269 17| 
487| 24| 


60 64 
189 140! 


546 
1059 








Total, 19 States 
for December 


37 | 
"361 


4802) 8968] 
101 37| 17478 | 


1196 786 
1496] 1154 


2184 
4691) 


2889) 
3919 


117 
268 


391; 6685] 
420| 12823] 


6294) 
12403 





*Total te Date 


36] 52686) 


371 87129) 71149/246215|443467|847960 | 741537|23605|765142 
40622|229492|463117|785917 | 697616|13922|711538 


143136|10650 


192556) 10678! 


9865, 220 
16223] 545] 


1707; 1937 
3526 3635) 


lo 95 
28116 


730367 |27578| 180172/204178) 1345529 





865977|11500|162293| 1559111349467 
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Columbus Declares Civic Used Car Sales Week 


Car Dealers, Newspapers, 


City Oficial Join Move 


Special to Automotive Daily News 

COLUMBUS, O.—Two miles of | 
used automobiles will be parked 
side by side on a principal thor-| 
oughfare in the heart of Colum- 
bus for two days, Jan. 28 and 29, | 
by the city’s auto dealers in an 
exposition and sale planned to re-| 
vive a clogged used car market 
and rejuvenate the automobile in- 
dustry here. 


The idea was conceived by Sid 
Phillips, advertising director of | 
the Ohio State Journal, after 
reading a statement by President 
William S. Knudsen, of General 
Motors, regarding the lay off of | 
30,000 workers. 

Sponsored by The State Journal, | 
the program was presented to city 
council, the Columbus Automobile 
Dealers’ Assn., and the Columbus 
Auto Club, who agreed to co-op- 
erate. 

All Take Part 

The show and sale is called, | 
“Columbus’ Million Dollar Used 
Car Exposition,” and the 68 deal- 
ers in Columbus are co-operating 
regardless of whether they are 
members of the dealers’ associa- 
tion. 


Adopting the program, the auto 
dealers’ association has appointed 
the following general committee: 

George D. Simeon, president of 
the Columbus Buick Co., chair- 
man; Strouse Campbell, president 
of the Buckeye Motor Co. (Olds- 
mobile); Al F. Hutchins, proprie- 
tor of the Hutchins Motor Sales 
Co. (Dodge and Plymouth). 


C. B. Levering, general man- 
ager of the Levering Nash Motor 
Co.; Carl F. Oty, general manager 
of the Oty-McGee Co., (Pontiac), 
and Mac Rhulman, president of 
the Downtown Co., (Ford). 

Two policies have been adopted. 
Automobiles older than 1933 and 
1938 models will not be permitted 
in the exposition. Each dealer will 





be represented by two cars in ‘i 


block in Broad Street fronting the | 


statehouse. 


A committee on price 


it is 
and 


to see that 
reconditioned 


position 

pletely 

worthy. 

tee are Oty, chairman; 

and Harry Westerly of the Wind- 

ers Motor Sales, Inc., (Chevrolet). 
Will Draw Space 


Dealers will draw for space al- 


lotments and they may enter not 


| fewer than five nor more than 10 
cars. The committee handling the | 
allotment of space to dealers is} 
composed of Rhulman, chairman, | 


Hutchins and Levering. 


Every dealer will be assessed $2 | 
for each car he enters in the dis- | 


play to pay the expenses incurred 
by street and flood lights and dec- 
orations. 

Broad street into 


is marked 


three traffic lanes and a flag will | 


be placed every 24 feet along each. 
Stringers of lights will be on both 
sides of the street so that the sale 
may be held day and night during 
the 48 hours. Flags and shields 
will be placed on all white-way 
lamp posts. 

Each car will bear a standard 
tag with the price of the car and 
the name of the dealer plainly 
marked. The tags will be inside 
windshields to protect them from 
snow or rain. 

Davey to Participate 

Salesmen will be on hand and 


| all provisions for immediate sales 


will be available. The exposition 
will be opened at 10 a.m. Friday 
with a double parade of used cars. 
Gov. Martin L. Davey of Ohio will 
lead one procession and Mayor 
Myron B. Gessaman of Columbus, 
the other. 

The processions will start from 
two sections of Broad street to- 


and in-| 
spection has been appointed to in- | 
spect every car entered in the ex-| 
com- | 
road- | 
Members of the commit- | 
Campbell, | 








o> 


ADN Production | 


Estimate 


"> =e hrysler di- 
visions’ return 
to operations 
after 
week layoff, 
plus speeded 
output at sev- 
eral other 
plants, raised 
ear and truck 
production for 
the current 
week to 61,255 
units, 
pared with a 
revised total 
of 49,539 last 
week and 7%5,- 


show. 
Operations 
during the past 
week were 
upped slightly 
in General! 
Motors units; | 
at Hudson, 
where produc- 
tion got under 
way in earn- 
est on the 
new 112, and 
also at Ford 
and Lincoln. 


RR RR REAR LEER SIR A PECCE ASNT 


ward each other at the sounding 
of a gun in the statehouse grounds 
and when cars reach the restricted 
area they will be parked at desig- 
nated places. 

When the exposition is over, 
Columbus, it is expected, will rea- 
lize that used cars must be sold 
to relieve a local and a national 
problem. 





19 STATES FOR DECEMBER, 1937-1936 


Complete cumulative figures appear each week until all 48 states are shown. States previously shown include 


STATES 


Total, 2 States 


for December 36 


2: Delaware and North Dakota. 


three- | 


| Willys 
com- | a 


| Graham 


209 a year ago, 
ADN figures | 


Passenger Car 


Dec. 
(19 States) 


6,294 | 
9,865 
4,802 
2,184 
1,937 
2,889 
1,707 
1,078 
1,196 
819 
786 
822 
644 
330 
397 
391 


Dec. 
Pos. 


2| 
1] 
3| 
5| 
6| 
4| 
7| 
9| 
8] 
11} 
12] 
10] 
13] 
16 | 
14] 
115] 
17] 
118] 
i19 
| 


——a 
ere $36,327 | | 
*Loss. 
**Wis., July-Nov., incl., 
‘Includes 317 Hupmobiles. 
tIncludes 26 Hupmobiles. 


MAKE 

Ford 

| Chevrolet 
Plymouth 
Dodge 
Pontiac 
Buick 
Oldsmobile 
Packard 
Chrysler 
| Hudson 
De Soto 
Nash 
Studebs 


Cadillac-LaSalle 
Lincoln 


| Auburn-Cord 
| Pierce-Arrow 
Miscellaneous 


DETROIT.—Important an- 
nouncements as to impending 
merchandising plans of the Nash 
Motors division of Nash-Kelvin- 
ator Corp. will be made to di- 
visional sales managers and 
nearby distributors at a con- 
ference which will be held here 
Monday, Jan. 17, it is announced 
by Courtney Johnson, general 
sales manager. 

This will be the first gathering 
of members of the Nash field or- 
ganization in Detroit following 





the recent transfer of sales and 


*Wisconsin estimated for July, August, Sep- 


tember, October and November, 1937. 





Arkansas °37 | 


36] 


37 
"36 
“37 
36 
37 | 
"36 | 
"27 

36 
37 | 
361] 


Connecticut 
Idaho 
Illinois 
Maryland 


Minnesota 


6] 
44] 
137] 
31] 
63] 
321] 
24] 
61| 
1171 
38 | 
189] 


21 
32 
11 
6 
95 
190 
16 
19 


10 
28 


23 
105 
20 
57 
226 
634 
45 
98 
28 
161 





"37 
36 
’37 | 
36] 
37 | 
‘B61 


Montana 
Nebraska 


New Mexico 


8 
15 
21] 
19] 
22] 
58] 


6 


2! . 


12) 
13 
14! 
~ 18) 


53 

















"37 
"36 


North Carolina 


99] 
140] 


72 
112 


oo 





Rhode Is'!and 37 1 


"36 i 
37] 
36 | 
"37 
36 
"37 1 
“BG | 
‘a7 5 
36] 
"37 
"36 
37 | 
36 | 
’37 1 
36] 
37] 
36] 


South Carolina 
South Dakota _ 
Utah i 
Vermont 
West Virginia 
District of Columbia 
Total, 19 States 


for December 
*Total to Date 


71 
361 
39] 

102 | 

3 
14 
211 
28] 
15] 
16] 
36] 
75] 

341 
571 

8191 

1979] 
86529 | 
91172] 


6 
27 
30) 
88) 
3| 
ij 
12 
99) 


14 
11) 
27/| 
61! 
26 
43) 
575 244 
1588] 391) 
71776| 14753 
71869| 19303) 


9) 
14| 
8 
14| 


12| 


146 
1803| 


17| 
1137 
1102| 


=i : 
38) 
16) 


‘ 


10) 
10| 
17 
28 

7 

14 
16| 
24 
14 
15 
822 
1079 


i 


4 


3 

1) 1| 
3 150 
243) 

12831 13327 
2905] 15214| 


26 


| 39098] 


22 
30 
17 


20! 


73 
53 
90 | 
1078 
1564 
317| 67926 91322) 164/67057/49639| 13301 
62814 


25] 
4| 
15} 
27 
45 
6 

6 
19} 
45 5| 
24 
36 
644 
1318 


4| 
7| 


2996 
14.0 
2818 
36327 
64824 
3337525 
3142268 


1 


1 





4] 
391 


330 
147 


3 
9| 


750|62603|11445/9345 | 


73,337,525 


Registrations 


oe) Mentha s plus 19 States for ta ember, 1937-1936 


Unit 
Gain 
43,921 
135,610* 
19,650* 
16,723 
48,267 
49,420 
17,879 
28,508 
34,443 
4,643* 
30,527 
28,828 
4,454 
38,194 


16,106 
9,683 
1,887* 
1,622* 

586* 
8,015* 


1937 


Pos. 


1936 
1936 Pos. 


697,616 | 2 
865,977 
463,117 
229, 492 
155,911 
143,136 
162,293 
62,814 
52,686 
91,172 
40,622 
39,098 
62,603 
11,445 
22,150 
13,922 
15,214 | 
2,905 
750 
9,345 | 


1937 
741,537 
730,367 
443,467 
246,215 
204,178 
192,556 
180,172 

91,322 

87,129 

86,529 

71,149 

67,926 

67,057 

49,630 

38,256 

23,605 

13,327 

1,283 
164 
1,330 | 


3,142,268 195,257 


1937, estimated. 


Nash Field Forces Called 


To Conference in Detroit 


allied departments from Ke- 
nosha, and, according to Johnson, 
the visiting officials will be given 
opportunity to inspect the new 
headquarters that have been 
established at the Nash-Kelvin- 
ator plant on Plymouth road. Ex- 
cept for a dinner that will be 
served the visitors Monday night 
at the Book-Cadillac hotel, all the 
day’s sessions wil! be held at the 
plant. 

Heading the list of officials 
who will discuss plans and poli- 
cies with the divisional sales 
managers and distributors are 
George W. Mason, president, 
Nash-Kelvinator Corp.; C. H. 
Bliss, director of sales, Nash, and 
Johnson. 


G1 STA 


NEW TRUCK 
ENGINE... 


TO FEATURE NICKEL IRONS 


In introducing a brilliantly styled 
line of motor trucks for the ’38 


| season, a well-known truck builder 


offers an entirely new power 
plant for its popular small models 
ranging from % to 1% tons ca- 
pacity. It is a high-compression 
engine of L-head type with six 
cylinders. Following current prac- 
tice in engine design, the cylin- 
der block is made from a high- 
grade Nickel alloy iron, featuring 
great strength and wear resist- 
ance. In addition, the engine is 
fitted with light-weight pistons 
cast from the same Nickel alloy 
composition. This combination 
produces a complete harmony of 


| cylinder and pistons since the use 


of the same material for both has 
the advantage of equal expansion 
and good wearing qualities. Thus, 
the truck operator is assured of a 
long-lived, sweet running engine 
and one whose best efficiency is 
_ brought out by 
the better fit be- 
tween pistons 

and cylinders. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 
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Motor Shares Hit Highest Average Since Nov. 


1937 Dividends 
Just $13.000.000 
Under °36 Total 


By C. J. ALEXANDER 
Staff Correspondent, ADN 

NEW YORK. — An 

leader, President Knudsen of Gen- 

eral Motors, last week went to 

Washington and outlined’ the 

black side of the automotive pic- 

ture, brightened somewhat by his 

prediction that the recession was 
temporary. 

Another leader in the industry 


Chairman Sloan of GM, this week | 
con- | 
indus- | 
trialists with President Roosevelt. | 


went to Washington for a 


ference along with other 


The obiect of this conference was 
to consider means of working out 
the much talked of co-operation 
between government and business 
in pulling the country out of the 
downward spiral of 
and consumption. 


Sloan came away 
meeting more hopeful 
saying the outlook was 
than it was a month ago. 


from 
in spirit, 


Whatever the cause, inflation as | 


it appeared last week, or improved 


business feeling, or a feeling that | 


the worst is over, automotive 
shares in the week covered by the 
ADN price averages 
one of the biggest rallies in sev- 
eral months. 

The price average for 24 auto- 
motive common stocks, 
four rubber companies, iumped 
3.74 points in the week ended Jan. 


12 to 25.39. This was the highest | 


point reached by the average 


since Nov. 17, last, wiping out the | 


losses of two months. 

Figures now are available on 
dividend payments by automotive 
companies with public records for 
the full year 1937. The total ap- 
proximated $325,781,000, exclusive 


a smaller decrease than might 
have been expected with declin- 
ing earnings. 

A powerful factor in sustain- 
ing dividend payments, of course, 
was the tax on 


that companies declare most of 
their earnings in dividends or 


°37 Nash Exports 
Rise 40 Per Cent 
Above 1936 Total 


DETROIT. ~ Export shipments 
of Nash automobiles during the 
calendar year 1937 were 40.1 per 
cent ahead of those of the year 
1936, it is announced by H. M. 
Salisbury, export sales manager 
of the Nash Motors division of 
Nash-Kelvinator Corp. 

In announcing this gain, Salis- 
bury expressed the belief that 





further increases in foreign sales | 
of American automobiles may be | 


expected in 1938. 

“Basis for this belief is the fact 
that the government is endeavor- 
ing to promote better trade rela- 
tionships with foreign countries 
and is making distinct progress in 
this direction,” he declared. 


Lansing, Gilpin, Knack 
Are Named by Bendix 


NEWARK.—Three executive 
appointments for New Jersey di- 
vision of Bendix Aviation Corp. 
have been announced by Vincent 
Bendix, president. They are Ray- 
mond P. Lansing as general man- 
ager; Benjamin H. Gilpin, plant 
manager, and Charles H. Knoch, 
comptroller. 

The New Jersey division of the 
corporation is at Bendix, N. J., 
formerly Teterboro, site of one 
of the first airports in New Jersey. 
Sinsabaugh’s 
column is read by 
in the industry. 


Chris 
“Sparks” 
“wide-awake”’ 


sparkling 
the 


automotive | 
| however, 


| 185,000 


production 


the | 


registered | 





including | 








pay heavy penalties. 
can’t even spend surplus earnings 
on new 
without having to pay the sliding- 
scale tax on the money so spent. 
Car and truck companies last 
year paid an estimated $231,596,- 


000 in dividends, comparing with | 
It took the} 
companies, | 


$274,380,000 in 1936. 

parts and accessory 
to bring up the grand 
total to within respectable dis- 
tance of the preceding year. This 


section of the industry paid $95,-| 

the highest | 
of years and| 
comparing with $65,229,000 in the| 


in dividends, 
total for a number 


year preceding. 

Car and truck company pay- 
ments in December amounted to 
$3,360,000, as against $6,260,000 a 
year ago, while the parts and ac- 
cessory firms paid $11,320,000, 
comparing with $9,575,000. This 
brought the total for the month 
to $14,680,000, as against $15,825,- 
000 in December, 1936. 


The ADWN stock price averages | 
for Jan. 12 compared as follows 
with the week preceding and a| 
| year ago: 
better | 


Last This 

Week Week Change 
21.65 25.39 +3.74 
22.91 26.61 +-3.70 
19.51 +3.00 


18.53 20 


Ago 

47.92 
50.00 
40.29 
35.68 


4 Motors 
10 Car-Truck 
10 Parts- Access 
4 Tire-Rubbers 
The sharper rise in the tire and 
rubber securities than in the 
other groups probably reflected 
the recurrence of _ inflationary 
talk mentioned 


Co.s 


+4 


| last week. 


Customs Service Asks 
Bids on 132 Sedans 


WASHINGTON. Invitations 
for bids on 


sent out by the procurement di- 


| vision of the Treasury Depart- 
|}ment. At the same time the divi- 


of the tire and rubber section of | Sion asked for both cash quota- | 


the industry. This compared with | 
$338,609,000 in the preceding year, | 


tions and trade-in allowances on 
123 used cars. 

The new cars must weigh 2,700 
pounds and must be capable of 
maintaining a sustained speed of 
85 miles an hour. Bids will 


|opened Jan. 31. 


undistributed | 
profits which makes it necessary | 


Year | 


in this column) 


132 five-passenger, | 
|four-door sedans for the use of 
ithe Customs Service have been) 


| of steel 


| 
| 


be | 


Companies | |-=— 


buildings or equipment | 


Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Friday, Jan. 14 (3:10 p.m.)—With automotive 
stocks turning over today in moderate volume, fractional 
advances were the rule. General Motors and Chrysler, the 
most actively traded in the group, managed to stay above 
yesterday’s close for most of the day. Yellow Truck was 


active and stronger. 


| Special to Automotive Daily News 


FORT WAYNE, Ind.—The Au- 
burn Automobile Co., as a debtor 
corporation, has been ordered by 
Federal Judge Thomas W. Slick, 
to continue to hold possession of 
all its properties. The order was 
issued at the close of hearing 
held on a petition by the company 
to reorganize under section 77B 
|of the federal bankruptcy act. 

This postpones at least the ap- 
pointment of a trustee which the 
|company held would be_ ex- 
itremely expensive. The judge 
pointed out that, if evidence 
| justifies, the possession order may 
| be vacated at any time. General 
counsel for the Cord Corp. and 
the Auburn company and attor- 
neys representing 512 out of 3,500 
Auburn stockholders favored the 
plan. 

Opposing counsel charged stock 


| manipulation and that the man- 


agement was “unworthy” to con- 
tinue in possession of the prop- 
erty. 

Auburn company attorneys 


Steel Rate Increases 


NEW YORK.—The operating rate 
companies having 98 per 
cent of the steel capacity of the in- 
dustry will be 27.8 per cent of ca- 
| pacity for the week beginning Jan. 10. 








Auburn Ordered to Hold 
Possession of | All Property 


claimed that E. L. Cord sold all 
his holdings in the Cord corpora- 
tion and Auburn company, more 
than 600,000 shares, last August 
6, at $4 a share; that Cord re- 
signed as president and chairman 
of the board; that entire board 
quit, and that Roy Faulkner, 
president of Auburn, resigned. 

It was stated new officials are 


| now in charge, consisting princi- 


pally of public accountants, and 
that A. E. G. Meldrum, recently 
named treasurer, would assume 
his duties upon the court’s ap- 
proval. The Auburn company 
now is engaged in the manufac- 
ture of kitchen cabinets, refrig- 
erator cabinets and other house- 
hold equipment. 


Delco Plans to Open 


New Factory March 1 
ROCHESTER (UTPS). — Ed- 
ward A. Halbleib, president of 
Delco Appliance Corp., division of 
General Motors, announced this 
week that the new GM plant in 
Mt. Read Blvd. will be open 
shortly after Mar. 1. 

Work is being rushed on new 
GM plants in Syracuse and Buf- 
falo, as well as Rochester, he 
said. The Rochester plant will 
manufacture automotive electrical 
equipment. 
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1937-38 
High Low 


83'/, 
71 
335/, 
36s 
301, 
105, 
44 


NEW YORK 


Allis Chalmers Mfg. 
American C. & P. 
American Chain 
Auburn Auto 
Bendix Aviation 
Beth. Steel 

Bohn A. & B. 
Borg-Warner 

Briggs Mfg. 

Budd Mfg. Co., 
Budd Wheel Co. 
Chrysler 

Clark Equip. 
Cleveland Gr. Br. 
Collins & Aikman 
Com. Credit 
Commercial Inv. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright 

du Pont de Nemours 
Eaton Mfg. 
Electric Auto-Lite 
Electric Storage 
Evans Products 
Federal Motor 
Firestone T. & R. 
Gabriel Co. A . 
General Elec. 

General Motors 
Glidden 

Goodrich, B. F. 
Goodyear T. & R. 
Graham-Paige 

Hayes Body Corp 
Houdaille-Hershey B 
Houdaille-Hershey A 
Hudson Motor 

Hupp Motor 

Inter. Harvester 
Johns-Manville 
Kelsey-Hayes W. 
Kelsey-Hayes W. B 
Lee Rubber and Tire 
Libbey-Owens-Ford Glass 
Ludlum Steel 


34 


Battery 


1937-38 
High Low 


Last Sale 
Jan. 14 Jan. 7 


62, 
51%, 
48), 
38), 
26 
205, 
24% 
44% 
12¥% 
37, 
92 


48, 
25/4 
16% 
4%, 
13% 
61% 
264 
26% 
22% 
5%, 
4%, 
51% 
201, 
24% 
231, 
35% 
40/, 
1% 
4% 
16% 
114, 
18% 
19, 
27% 
9%, 
3%, 
2054 





Mack Trucks (1) 
Marlin Rockwell 
Midland Steel 
Motor 
Motor Wheel 
Murray Corp. 
Nash Kelv. 
Pacific Mills 
Packard 
Raybestos 
Reo Motor 
Republic Steel Corp. 
Socony Vac. 

Sparks- Withington 
Spicer Mfg. 
Stewart- Warner 
Studebaker 

Thermoid Co. 
Thompson Products 
Timken-Det. 
Timken Roller Bear. 

U. S. Industrial Alcohol 
U. S. Rubber 
Westinghouse E. & M. 
White Motors 

Willys Overland 
Yellow Truck 


Last Sale 
Jan. 14 Jan. 7 


21% 


NEW YORK 


Products 


Manhattan 


Axle 


2 Y, Young Spring & Wire 


4244 
33%, 
23% 
16% 
20 
1% 
2¥% 
101, 


9 

1% 
65). 
792 

5% 
134% 
391, 
18/2 | 





CHICAGO 


Asbestos Mfg. 
Bendix 
Borg-Warner 
Houdaille-Hershey B 
Modine Mfg. 
Perfect Circle 

Pines Winterfront 
Woodall 


Aviation 


Industries 
DETROIT 


Bower Roller Bearing 
Ex-Cell-O Aircraft & Tool 
Federal Mogul 

Hall Lamp Co. 

Hoover Ball Bearings 
Motor Wheel 

Murray Corp. 








Chrysler Exports 
Set New Highs in 
Oct., Nov., Dec. 


DETROIT.—Exports of Chrys- 
ler Corp. passenger cars and 
trucks during October, November 
and December, 1937, individually 
and collectively, surpassed those 
for any previous months in the 
history of the corporation, ac- 
cording to W. Ledyard Mitchell, 
vice-president in charge of inter- 
national business. 

The corporation’s exports for 
the calendar year of 1937 were 
five times what they were five 
years ago, Mitchell reports. 

For the first three months of 
the 1938 model year, exports of 
Chrysler, De Soto, Dodge and 
Plymouth passenger cars and 
Dodge trucks increased 32.9 per 
cent over the corresponding pe- 
riod of the 1937 model year. 


For the calendar year 1937 ex- 
ports were 18.1 per cent higher 
than for the year before and rep- 
resented an increase of more 
than 530 per cent over the de- 
pression low in 1932, Mitchell 
declared. 


Armco to Spend 
$620,000 on New 
Building Plans 


MIDDLETOWN, O.—Construc- 
tion of four parallel buildings, 
each 352 feet long in connection 
with the expansion of the cold 
reduction mill of the American 
Rolling Mill Co.’s Middletown 
plant is announced by Calvin 
Verity, executive vice-president. 
Exclusive of equipment, the cost 
of the expansion is estimated to 
be $620,000, Verity said. 

The buildings will house the 
temper rolling, processing, ware- 
house and shipping departments. 
Three of the buildings will be 
wide enough to accommodate an 
80 foot crane, while the fourth 
will have a 100-foot crane. Since 
all are connected, the total width 
of the structure will exceed 350 
feet. 

Verity said that the American 
Rolling Mill Co. had decided to 
go ahead with the construction 
work at this time in order to 
provide as much employment as 
possible. 


Republic Steel 
Lets Contracts 
For 69 Ovens 


YOUNGSTOWN, O.— Republic 
Steel Corp. announces its coke 
oven plant here will be re- 
habilitated at a cost of about 
$1,250,000, with work beginning 
immediately. 

Contracts have been let to the 
Koppers Co., Pittsburgh, for re- 
placing the No. 3 battery of 61 
ovens, with 69 ovens of the latest 
type, with self-sealing doors and 
a capacity of 12 tons of coke each. 

The improvement will increase 
the number of coke ovens here 
from 204 to 212 and the capacity 
90,000 tons a month. The present 
capacity of the plant is about 82,- 
000 tons a month. 

The new ovens will be ready 
for operations about Sept. 15. Be- 
sides this improvement, additional 
equipment will be added and re- 
pairs will be made to the coke by- 
product plant. 


Get Hudson Order 

DETROIT.—United Specialties Co, 
here announces that its United Air 
Cleaner division, Chicago, has re- 
ceived the contract for the oil bath 
type air cleaners to be used on the 
new Hudson 112, the latest addition 
to the low-priced passenger car field. 
United vil bath air cleaners are also 
used on the other Hudson models. 





Sparks 


(Continued from Page 1) 


' spectators on the streets. And 
' he didn’t freeze to death, either, | 
S * * * 

EVANS IS_ working along 
about the same lines as Nash, | 
with a somewhat different prin- 
ciple, but meaning the same 
thing in the long run. Evans 
offers its system for any make of 
‘ car, Hupmobile being first to an- 
nounce adoption of this device. 

Evans’ Child calls air condition- 
ing in his paper, “artificial regu- 
lation of atmospheric moisture.” 
Both Nash and Evans get this 
but for winter use only. Childs 
says “we are interested in pro- 
ducing conditions inside a vehicle 
that will give satisfaction to the 
majority of the customers. If this 
can be accomplished at a price 
within the range of the majority, 
for about eight out of the 12 
months of the year, it is certainly 
justified, no matter what it is 
called. That a market for a com- 
plete year-around automotive con- 
ditioner is available at present 
cannot be doubted, but when price 
is considered, it is obvious that a 
far greater market exists for 
winter conditioning systems. As 
far as the results in the car are 
' concerned, both systems are fig- 
+ ured by identically the same 
» methods; both control tempera- 
_ ture circulation and cleanliness of 
the air.” 

* of * 

ANYWAY BOTH Evans 
Nash have taken a step in the 
right direction, according to the 


thinking of the engineers, and as| 
Child said to the SAE, “it is cer- | 


tain that in the near future some 
form of safe automotive refriger- 
ating system will appear, and 
when it comes, we can go merrily 
_ on our way, laughing at the 

weather man and our notoriously 
variable climate.” 

* * * 

WITHOUT peering into any 
teacups or gazing into a crystal 
ball, I have a hunch that the used 
car situation is clearing up. I 
haven't much to go by except that 
hunch. And why do I think thusly. 
Because the whole industry seems 
to have become aroused to the 
fact that if new cars are to be 
sold the trade-ins must be got 
rid of first. Statistics show two 
used cars have to be moved for 
each new car sold. And since the 
first of the year; indeed as far 
back as late November, the used 
car has been decidedly in the 
limelight. And the aroused in- 
dustry has taken its coat off and 
is trying to solve the problem and 


with some apparent success. 
* * * 


and 





ONLY THIS week I got a sorta 
line on the uplift. It came out of 
Pontiac’s monthly dealer meeting 
in Detroit, when the report for 
the first 10 days of January was 
read, showing that while new car 
sales weren’t so hot, used car 
operations were running a tem- 
perature. Whereas, a year ago for 
the same period one and one-half 
used cars had to be got rid of for 
every new Pontiac car sale, this 





January three of the trade-ins 
are being moved for each new 
a oe Sa oe ee 


Sloan Donates 


$25,000 to Aid 
Traffic Safety 


NEW YORK.—A $25,000 contri- 
bution to traffic safety by Alfred 
P. Sloan, chairman of the board 
of General Motors Corp., is an- 
nounced by the national safety 
council of the Automotive Safety 
Foundation. 

The money, said to be the larg- 
est personal contribution ever 
made in this country for this pur- 
pose, will be used for additional 
and personal awards in the 1937 
national traffic safety contest 
conducted by the council. 

In making the donation, Sloan 
praised the work done by Paul G. 
Hoffman, president of the Foun- 
dation and of the Studebaker 
Corp. 
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Internal Strite Threatens 
Lewis’ Dominance of CIO 


Chris 
Y Sinsabau gh 


car sold. And the dealers assem- | 
bled were of the opinion that if | 
the movement of used cars be- 
comes normal, it will be com- 
paratively easy to sell the new 
stuff—the demand is there but 
right now the used car is the 
bottle neck to the situation. 
* * * 


AND WE GET an inspiration | 
from Columbus, O., where the city | 
has made a civic movement out 
of the used car situation and that | 
with no axe to grind. Sponsored 
by the Ohio State Journal and 
backed by the city council, the 
dealers’ association and the Co- 
lumbus Automobile Club, Jan. 
28-29 have been set aside for a 
“$1,000,000 used car exposition.” 
Sid Phillips, advertising manager 
of the Ohio State Journal, origi- 
nated the idea. 

The main street of the city has 


| lights, 


been set aside for the show. Each 
of the 68 dealers of the city will | 
put on sale from five to 10 used | 
cars and for 48 hours continuous 
the sale will be on. Each dealer | 
will pay $2 a car for overhead on | 
street cleaning and the| 
like. The governor of Ohio and | 
the mayor of Columbus will head | 
parades of used cars to ballyhoo | 
the event. Starting the ball a- | 
rolling this way, Columbus feels | 
it can break the log jam and | 
bring the automobile business 
back to normal. 


* * * 


AND IN NEW YORK on Thurs- 
day, President Barit and Adver- 
tising Manager James of Hudson 
assembled the newspaper men 
and talked used cars to them, 
urging a national movement on 
the part of all companies to help 
move the trade-ins. It is Bill 
James’ theory that if the various 
automobile manufacturing com- 
panies advertise used cars na- 
tionally and use the same kind of 
copy as they do featuring new 
cars, progress can be made. 





By William Ullman 

Staff Correspondent, ADN 
WASHINGTON.—Ranking with 
the epochal conference between 


President Roosevelt and five 


trialists, headed by Alfred P. 


| Sloan, president of General Mo- 


tors, is an abrupt change in the 
labor picture which observers 


| here believe will exert a powerful 


effect upon overcoming the eco- 
nomic recession. Not least inter- 
esting is the general understand- 
ing that it was a leader in the 
American Federation of Labor 
who brought about the white 
house parley. 


of | 
| the nation’s most powerful indus- 


| 
| 


In any event, late this week a| 


new lineup and attitude of labor 
is being thrown into the balance 


| 


15 


breach between the AFL and 


John L. Lewis’ CIO. 

For the first time the federal 
government is taking a hand in 
the row, James F. Dewey, crack 
conciliator of the labor depart- 
ment, undertaking to stop the 
warfare between AFL and CIO. 
Equally significant is the break- 
ing into the open of internal dis- 
sension in the CIO. The develop- 
ment seems a real step toward 
lopping off a good-sized lump of 
Lewis’ power, for his outspoken 
and fearless opponent is the very 
influential David Dubinsky, one 
of Lewis’ chief lieutenants in the 
CIO from its very beginning. 

Nothing developing in the labor 
situation this week so interested 
official Washington as the verbal 


against forces which have slowed|chastisement administered to 
down business and industry alike.| Lewis by Dubinsky, who accused 
This is evidenced by new and | Lewis of causing breakdown of 


| determined efforts to heal the| CIO-AFL peace parleys. 


FOR CONSIDERATE SERVICE 


The continued successful operation of your business is dependent to a 
large degree upon the service rendered your customers— their continued satis- 
faction. And when car owners come in for the replacement of cracked and 
broken glass, you can afford the utmost in service—at a LARGER profit for 
yourself—by always replacing with L-O-F Safety PLATE Glass. For this superior 
product is not made with ordinary glass. Instead, two pieces of Plate glass, 
ground to eliminate waviness, and polished to provide a sparkling luster and 
enduring brilliance, are laminated into Safety PLATE Glass. 


L-O-F Safety PLATE Glass—used by many motorcar manufacturers as origi- 
nal equipment—brings to both driver and passengers the added comfort of 
clearer vision and greater freedom from eyestrain and fatigue. It increases im- 
measurably the pleasure of motoring and adds distinctive beauty to the car. 


.- REPLACE WITH 


‘ Safely vis lass 


LIBBEY- OWENS - FORD GLASS COMPANY .. . TOLEDO, OHIO 





LEADERS 
ANTHE RANKS 


HEVROLET has remained a leader in the automo- 
tive industry by virtue of its quality product 

and its dealers—men in the ranks who themselves 
are leaders in the automotive business of their own 


communities. 


The Chevrolet franchise brings to a dealer not 
only a great opportunity to prosper, but an obliga- 
tion to serve. It is their record of service that has 
earned for Chevrolet dealers the uniformly high 


regard in which they are held everywhere. 


*“When vou have the Chevrolet franchise, you 
have friends” — friends won by Chevrolet’s own long 
record as a builder of worthy products—friends 
held by the Chevrolet dealer organization’s servi: 


to the public. 


CHEVROLET MOTOR DIVISION 
General Motors Sales Corporation 


DETROIT, MICHIGAN 


WHEN YOU HAVE THE Cy Ss YOU HAVE FRIENDS | 
| “VRotey yRAN™ | 





